ABSTRAK

Bisnis merupakan salah satu komponen sistem muamalah. Oleh karena itu,
Islam menganjurkan bisnis secara profesional , sehingga dapat memberi manfaat
bagi dirinya, keluarganya dan kaum muslimin secara umum. Etika bisnis Islam
merupakan nilai dan norma moral yang dipraktekkan sebagai refleksi pemikiran
moral dan etika dalam bisnis.

Rumusan masalah dalam penelitian ini adalah: (1) Bagaimanakah prinsip
etika bisnis Islam dalam rangka ekonomi bisnis Islam kontemporer, (2)
Bagaimanakah etika dalam strategi bisnis Islam dalam mewujudkan bisnis Islam
komtemporer yang kompetitif (3) Bagaimanakah urgensi etika bisnis Islam dalam
lingkup ekonomi bisnis Islam kontemporer.

Penelitian ini menggunakan paradigma kualitatif/naturalistik dan
pendekatan naratif analitik. Dengan teknik pengumpulan data (1) membaca pada
tingkat simbolik dan simantik, (2) Mencatat data pada kartu data, quatasi,
paraphrase, sinopsi, mencatat secara precis dan pengkodean. Analisis data
memadukan model penelitian naratif, (IFIAS) (Islam), analitik Creswell, Bogdan
dan Biklen tesa- antitesa dan sintesa (konvensioal)

Hasil penelitian  disimpulkan bahwa temuan pertama adalah
mengembangkan teori Ismail Nawawi bahwa determinan Prinsip Etika Bisnis
Islam terdiri dari (1) Kesatuan Tauhid dan khilafah, (2) Keseimbangan (3)
Keperilakuan bebas beretika (4) Tanggungjawab (5) Kebenaran shariah), (6)
Komitmen bersifat nubuwwah. Dari keenam tersebut peneliti menambahkan
determinan yang ke (7) Efektifitas dan efisiensi bisnis, berdasarkan hasil temuan
studi pustaka.

Temuan kedua peneliti menggabungkan teori James Brian Quinn dengan
teorinya Ismail Nawawi. Menurut Ismail Nawawi Etika strategi bisnis dengan
determinan (1) Strategi pengelolaan bisnis secara profesional, (2) Strategi bisnis
berdasarkan uswatun hasanah, (3) Strategi kepuasan konsumen, (4) Stategi Bisnis
Melalui Merek, (5) Loyalitas pelanggan melalui pelayanan prima,. Kemudian
peneliti tambahkan determinan ke (6) Membangun budaya bisnis, dari pendapat
Jemes Brian Quinn.

Temuan yang ketiga menggabungkan teorinya Urwick dan Hunt dengan
determinan (1) Produksi, (2) Konsumsi, (3) Distribusi. Dan peneliti menambahkan
determinan yang ke (4) Profit. Dari pendapat Luther Gulick dan Lyndall Urwick,
Karena profit berdasarkan kajian pustaka yang dilakukan peneliti merupakan
tujuan akhir dari bisnis, oleh karena itu tidak dapat dipisahkan dari lingkup kajian
bisnis.

Implikasi penelitian ini secara teoritis merupakan pengembangan teori
dalam bidang etika bisnis dan secara praktis untuk penyelesain permasalahan etika
sumberdaya manusia dan pelaku binis di korporasi.



Abstract

Business is one of important elements in muamalat, Islamic trading or
commerce transactions. According to Islam, business must be performed
professionally so that it can be beneficial for all parties, the businessmen
themselves, the family, and all muslims in general. With regard to those benefits,
a business should be in line with Islamic business ethics, that is norms and
principles which reflect Islamic morals and values.

The aims of the research are (a) to find out the principles of Islamic
business ethics in Islamic contemporary business economy, (b) the ethics of
Islamic business strategies in order to construct competitive and contemporary
Islamic business, (c) the importance of Islamic business ethics in Islamic
contemporary business economy.

This is a naturalistic qualitative research with narrative analytical
approach. Document study was applied through precise note taking, quotation,
paraphrasing, and coding. The data was analyzed narratively by combining IFIAS,
Creswell’s analytical approach, Bogdan and Biklen’s conventional thesis-
antithesis and synthesis approaches.

The research shows that there are seven determinants of Islamic business
ethics principles. Six of which are similar to Ismail Nawawi’s theory, while the
last determinant was found during the conduct of this research. Those
determinants are: (1) unity between Tauhid (monotheism) and Khilafah (Islamic
leadership), (2) equilibrium, (3) ethic-based behaviors, (4) responsibility, (5) true
sharia, (6) prophetic commitment, and (7) business effectiveness and efficiency.

The next result from this research reveals that there are six determinants
for the ethics of Islamic business strategies. Five of which are from Ismail
Nawawi’s theory, and the sixth determinant is from James Brian Quinn’s theory.
Those determinants are: (1) professional business management strategy, (2) a
good model business strategy, (3) customers satisfaction strategy, (4) branding
strategy, (5) customers loyalty strategy, and (6) building a business culture
strategy.

The last result states that there is combination of determinants between
those of Urwick’s and Hunt’s as well as one new determinant. Those determinants
are: (1) production, (2) consumption, (3) distribution, and (4) profit. Profit is
considered to be inseparable from the other determinants since it is the final goal
of business process.

The significance of this research, theoretically, is to develop theories in
business ethics. And practically, to solve the problems found in human resource
ethics and businessmen in a corporation or company.

Vi



R

ke oYl e 5 L Al pllai olie e aie a6l
ST ple Sty Osalelly adiley 2l s iy 5> ¢ R Ak
ASSSTT s ol s 4 i e 2l Bl lidis
(1) o e e AL Ll Jle e 3 agall 553
Y las V) (] a2 Yl §londl Sl tosle 055 S
Gt 3 el 5ld) dondlinl 3 3V O S (2) ¢ ol
& WY fedll ol 287 L (3) Lulall olall Sy fasll
3ol ALYl 5yl sl Bl

sl el me Eab ol Ry 3 Gl s e
(2) VU o)) g 3513 (1) UL oo Sl L Lol
(e wBlo aalel g0 AVl oL Blay Lo bl Leeus
52 3l o Lo DL LIS 3 et el ol ol (sl
(Creswell) s S~ Julé
adsdly 2y —(Bogdan and Biklen) MKs =g bl Oy
(sAed)

o) eeler] Bl pglas omg BV il ol da el
Agdly 55l (1) e 8202 Ed) 3l LINST sl O
Bgsadl () sl (341 B3LY1) 32 Al (3) oyl (2) Wby
codl Ll sds e Sl diay SLLINI (6) ¢ Ayl anad)(s)
Jb bzl ¢ 3)lndl 3:LiSH 2adl (7)o dulud) 2kidl e U Gl
NESUEMRUISE

Vii



(James Brian)Qng, e Al o tuH 9 LSl dsedl

loill demglind 3 SUSY 0T (5531 Jesler] s (5l Josler] 3y i

Bonlfin] Ay (2) A Al ) B3] sl (1) @ a4

imdlin) (4) Oadl Loy Wlamdlinl (3) dirnd) doadll e 8yl

Gy £, 33ls A s e Slaadl Ny (B) S5U IV e 5yl

Oy o ) Lo s ol Bl 5Ly (6) _osld) ) L)

. (James Brian Quinn) -psS”

(Urwick dan Hunt) cils k5, @)j Al Gn el AU Ll
el el Slaly L asd! (3) (B (2) s (1) Ll e
zeol dd 5 st S Gl e ) (@) 55
2 SU auhll e psks (o) )l oY «(Luther Gulick dan Lyndall Urwick )
Sl e Lelod (Se Y JUbg ¢ 5yl o S Sudl g coUl s 6 )
gyl ol

Al 5yt WLIMST Jlt 3 Ol ey (3 ol anlll ods 550
1700 3 plndl Cplel) AWy aadl ol a3l e Lladh 4y

w e

viii



