
 

    digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id   

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

49 
 

REFERENCES 

Burke, J.D. 1980. Advertising in The Market Place: Second Edition, New York: 

McGraw – Hill, Inc. 

 

D. Indriani, D. Nirmala. 2012. Pragmatic Presupposition on Television 

Commercial Utterances(Case Study on Djarum’s Brand).Semarang: 

University Of Semarang. 

 

Dewi. F. K. 2015. Mario Teguh’s presuppositions in the “Golden ways” program 

in the making of jodoh episode 

 

Erssa, T. R. 2011. An Analysis of Presupposition in Newsweek Advertisement 

Slogan.Medan: Universitas Sumatera Utara. 

 

Fryburger, V. 1989. Advertising Theoryand Practice. Illinois: Richar. D. Irwin, 

INC 

 

Hidayati, S. 2009. Presupposition of Selected Slogans in OutdoorAdvertisements 

(Unpublished Thesis). Medan: Universitas Sumatera Utara. 

 

Hornby, A. S. 1995. Oxford Advanced Learner’s Dictionary of Current English. 

Fifth edition New York: Oxford University Press 

 

Huang, Y. 2007. Pragmatics. New York: Oxford University press 

 

 Issac, S. and Michael, W.B. 1987.Handbook in research and evaluation for 

education and the behavioral sciences. San Diego: Edits Publish. 

 

Jefkins, F. 1997. Periklanan. Jakarta: Erlangga 

 

Khaleel. L. M. 2010. An analysis presupposition triggers in English journalistic 

text. J. Of collage education for women. Vol.21. 

 

Lydya, K and Yuheng. 2011. What We Instagram: A First Analysis of Instagram  

Photo Content and User Types. Department of Computer Science, Arizona 

State University. 

 

Puspitasari, N. 2015. Presupposition in Mobile Phone Advertisement.English 

Department.Faculty of Letters and Humanities.The state Islamic University 

of SunanAmpel Surabaya. 

 

Simons, M. 2010. Presupposing. Carnegie Mellon University. 

 

Stan, C. L. Thomas. 1995. MaxiMarketing.Mcgraw-Hill. 

 



 

    digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id   

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

50 
 

Wang, Y. F. 2010. Analysis of Presupposition and Its Function in Advertisement. 

Canadian Social Science, 3(4), 55-60. 

Widdowson. H. G. 2007. Discourse Analysis. USA: Oxford University 

 

 

Yule, G. 1996. Pragmatics. Oxford: Oxford University Press. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


