
 

    digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id   

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

ix 

 

DAFTAR ISI 

 

Halaman 

SAMPUL DALAM............................................................................................................ i 

PERNYATAAN KEASLIAN ........................................................................................... ii 

PERSETUJUAN PEMBIMBING ................................................................................... iii 

PENGESAHAN ................................................................................................................. iv 

ABSTRAK ......................................................................................................................... v 

MOTTO DAN PERSEMBAHAN ................................................................................... vi 

KATA PENGANTAR ....................................................................................................... vii 

DAFTAR ISI...................................................................................................................... ix 

DAFTAR BAGAN ............................................................................................................ xiii 

BAB I PENDAHULUAN 

A. ..................................................................................................................Latar

belakang.............................................................................................................. 1 

B. ..................................................................................................................Foku

spenelitian ........................................................................................................... 4 

C. ..................................................................................................................Tuju

anpenelitian ........................................................................................................ 4 

D. ..................................................................................................................Manf

aatpenelitian........................................................................................................ 5 

E. ...................................................................................................................Pene

litianterdahulu ..................................................................................................... 5 

F. ...................................................................................................................Defi

nisikonseppenelitian ........................................................................................... 7 



 

    digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id   

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

x 

 

a. .............................................................................................................Strat

egi ................................................................................................................. 7 

b. .............................................................................................................Kom

unikasiOrganisasi ......................................................................................... 7 

c. .............................................................................................................PR 

dalamOrganisasi ........................................................................................... 8 

d. .............................................................................................................Peril

akuIndividudalamOrganisasi ........................................................................ 9 

e. .............................................................................................................Peng

gunaan Media ............................................................................................... 10 

f. .............................................................................................................Publi

k Internal danEksternal ................................................................................. 11 

g. .............................................................................................................Mas

yarakatEkonomiAsean (MEA) ..................................................................... 12 

G. ..................................................................................................................Kera

ngkapikirpenelitian ............................................................................................. 14 

H. ..................................................................................................................Meto

depenelitian ........................................................................................................ 16 

a. .............................................................................................................Jenis

danPendekatanPenelitian .............................................................................. 16 

b. .............................................................................................................Subj

ek, ObjekdanLokasiPenelitian ...................................................................... 16 

c. .............................................................................................................Jenis

danSumber Data ........................................................................................... 17 



 

    digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id   

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

xi 

 

d. .............................................................................................................Tekn

ikPengumpulan Data .................................................................................... 18 

e. .............................................................................................................Tekn

ikAnalisis Data ............................................................................................. 20 

f. .............................................................................................................Siste

matikaPembahasan ....................................................................................... 20 

g. .............................................................................................................Jadw

alPenelitian ................................................................................................... 21 

BAB II KAJIAN TEORITIK 

A. ..................................................................................................................KAJI

AN PUSTAKA ................................................................................................... 22 

1. .............................................................................................................Strat

egi Komunikasi Organisasi ............................................................................ 22 

a. .........................................................................................................Peng

ertianStrategiKomunikasi ......................................................................... 22 

b. ........................................................................................................Peng

ertianKomunikasiOrganisasi ..................................................................... 23 

c. .........................................................................................................Kom

unikasiDalamOrganisasi ........................................................................... 24 

d. ........................................................................................................Pros

es komunikasidalamorganisasi.................................................................. 25 

2. .............................................................................................................Publi

c Relations (PR) ............................................................................................. 27 

a. .........................................................................................................Peng

ertian PR.................................................................................................... 27 



 

    digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id   

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

xii 

 

b. ........................................................................................................Fung

si PR dalam perusahaan ............................................................................ 28 

3. .............................................................................................................Peril

akuindividudalamOrganisasi ......................................................................... 30 

a. .........................................................................................................Orga

nisasidanperilakuorganisasi ...................................................................... 30 

b. ........................................................................................................Iklim

komunikasiorganisasi ................................................................................ 32 

4. .............................................................................................................Medi

a ..................................................................................................................... 35 

a. .........................................................................................................Berk

omunikasi dengan media........................................................................... 35 

b. ........................................................................................................Penti

ngnya media bagiperusahaan .................................................................... 35 

5. .............................................................................................................Publi

k Internal dan Eksternal ................................................................................. 36 

B. ..................................................................................................................KAJI

AN TEORITIK ................................................................................................... 37 

1. .............................................................................................................Teori 

Motivasi ......................................................................................................... 37 

a. .........................................................................................................Peng

ertianMotivasi .......................................................................................... 37 

b. ........................................................................................................Tuju

anMotivasi ............................................................................................... 38 



 

    digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id   

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

xiii 

 

c. .........................................................................................................Meto

deMotivasi ............................................................................................... 38 

d. ........................................................................................................Pros

es Motivasi ............................................................................................... 39 

e. .........................................................................................................Teori

Motivasi ................................................................................................... 40 

BAB III PENYAJIAN DATA 

A. ..................................................................................................................DES

KRIPSI SUBJEK OBJEK DAN LOKASI PENELITIAN................................. 43 

1. .............................................................................................................Desk

ripsiSubyek .................................................................................................... 43 

2. .............................................................................................................Desk

ripsiObyek ..................................................................................................... 43 

3. .............................................................................................................Desk

ripsiLokasi ..................................................................................................... 44 

a. .........................................................................................................Profi

l PT Petrokimia Gresik.............................................................................. 44 

b. ........................................................................................................Visid

anMisi PT Petrokimia Gresik.................................................................... 45 

c. .........................................................................................................Prod

uk yang dihasilkan PT Petrokimia Gresik ................................................ 46 

d. ........................................................................................................Struk

turOrganisasi PT Petrokimia Gresik ......................................................... 47 

e. .........................................................................................................Nilai

-nilaidasarperusahaan ................................................................................ 48 



 

    digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id   

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

xiv 

 

f. .........................................................................................................Logo 

danarti PT Petrokimia Gresik.................................................................... 48 

B. ..................................................................................................................DES

KRIPSI DATA PENELITIAN ........................................................................... 49 

1. .............................................................................................................Peng

gunaan Media Perusahaan ............................................................................ 49 

2. .............................................................................................................Peril

akuIndividudanIklimOrganisasi Perusahaan ................................................ 52 

3. .............................................................................................................Moti

vasiKhususuntukKaryawan .......................................................................... 54 

4. .............................................................................................................Strat

egiKomunikasiOrganisasi Perusahaan ......................................................... 55 

 

BAB IV ANALISIS DATA 

A. ..................................................................................................................TEM

UAN PENELITIAN ........................................................................................... 59 

1. .............................................................................................................Renu

alinformasidenganpenggunaanbilingual ...................................................... 59 

2. .............................................................................................................Apli

kasiuntukpencapaiankinerjaExcellent .......................................................... 61 

3. .............................................................................................................Rew

ard bagiinisiatorkontribusipositive ............................................................... 65 

4. .............................................................................................................Qua

ntum Leapperusahaan ................................................................................... 69 



 

    digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id   

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

xv 

 

B. ..................................................................................................................KON

FIRMASI TEMUAN DENGAN TEORI ........................................................... 72 

1. .............................................................................................................Moti

vasiKaryawanDibidang Media ..................................................................... 72 

2. .............................................................................................................Moti

vasiKaryawanDalamPengaplikasianPencapaianKerjaExcellent .................. 73 

3. .............................................................................................................Moti

vasiReward BagiInisiatorKontribusiPositive ............................................... 75 

4. .............................................................................................................Qua

ntum Leap Perusahaan SebagaiMotivasiBerkelanjutan ............................... 76 

BAB V PENUTUP 

A. ..................................................................................................................SIM

PULAN ............................................................................................................... 78 

B. ..................................................................................................................SAR

AN ...................................................................................................................... 80 

DAFTAR PUSTAKA 

LAMPIRAN


