
viii 
 

DAFTAR ISI 

Halaman 

SAMPUL DALAM  ....................................................................................     i 

PERNYATAAN KEASLIAN ....................................................................     ii 

PERSETUJUAN DOSEN PEMBIMBING ................................................     iii 

PENGESAHAN ..........................................................................................     iv 

ABSTRAK ..................................................................................................      v 

MOTTO ......................................................................................................     iv 

KATA PENGANTAR ................................................................................     vii 

DAFTAR ISI ...............................................................................................    viii      

DAFTAR TRASLITERASI .......................................................................    xi  

BAB        I      PENDAHULUAN ...............................................................      1 

A. Latar Belakang Masalah ...............................................      1 

B. Identifikasi dan batasan Masalah .................................      6 

C. Rumusan Msalah ...........................................................      7 

D. Kajian Pustaka ..............................................................      8 

E. Tujuan Penelitian ..........................................................      11 

F. Kegunaan Hasil penelitian ............................................      11 

G. Definisi Operasional .....................................................      12 

H. Metode Penelitian .........................................................      13 

I. Sistematika Pembahasan ..............................................      18 

BAB       II  TEORI AKAD, TEORI IJA>RAH, TEORI PENGUPAHAN, DAN 
KONSEP PENETAPAN HARGA ......................................      20 

A. Teori Akad ....................................................................      20 



ix 
 

1. Definisi Akad ..........................................................      20 

2. Terbentuknya Akad .................................................      21 

3. Batal dan Sahnya Akad ...........................................      23 

B. Teori Ija>rah ....................................................................      28 

1. Definisi Ija>rah ..........................................................      28 

2. Rukun dan Syarat Ija>rah..........................................      30   

3. Landasan Hukum Ija>rah ..........................................      34  

4. Pembatalan dan Berakhirnya Ija>rah  .......................      37 

C. Teori Pengupahan..........................................................      39 

1. Konsep Dasar Pengupahan ......................................      39 

2. Landasan Hukum Pengupahan ................................      39 

3. Syarat dan Rukun Pengupahan ...............................      40 

4. Sistem Pengupahan .................................................      40 

5. Dampak Sosial dan Ekonomi Sewa- menyewa dan 
Pengupahan .............................................................      43 

D. Konsep Penetapan Harga ..............................................      44 

1. Pengertian Harga .....................................................      44 

2. Dasar Penetapan Harga ...........................................      45 

3. Tujuan Penetapan  ...................................................      45   

BAB       III  PENERAPAN TARIF LAYANAN JASA PT>. OJEK SYAR’I 
INDONESIA .......................................................................      47 

A. Profil PT>. Ojek Syar’i Indonesia ...................................      47 

B. Aplikasi Pelayanan Jasa  

PT. Ojek Syar’i Indonesia .............................................      55 

1. Aplikasi Pelayanan Jasa PT. Ojek Syar’i Indonesia      55 

2. Sistem Pelayanan Jasa PT. Ojek Syar’i Indonesia .      56 

3. Akad yang Digunakan dan Penerapannya pada Layanan 
Jasa PT. Ojek Syar’i Indonesia ...............................      61 

BAB      IV  PENERAPAN TARIF LAYANAN JASA PT>. OJEK SYAR’I 
INDONESIA DALAM PERSPEKTIF HUKUM ISLAM.       68 

A. Penerapan Tarif Layanan Jasa PT. Ojek Syari’i Indonesia di 
Surabaya ........................................................................       68 



x 
 

B. Penerapan Tarif Layanan Jasa PT. Ojek Syar’i Indonesia di 
Surabaya dalam Perspektif Hukum Islam .....................      70    

BAB      V PENUTUP ...........................................................................      77 

1. Kesimpulan ....................................................................      77 

2. Saran ..............................................................................      78 

DASAR PUSTAKA ...................................................................................      xiii 

LAMPIRAN  .............................................................................................       xv 

 

 

   




