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ABSTRACT 

Annisyah Dwi Zalfi Agustin, 2022. The Impact of Netflix's Investment on 

Internationalization of the Indonesian Film Industry. Undergraduate Thesis of 

International Relations Department Faculty of Social and Political Sciences State 

Islamic University of Sunan Ampel Surabaya 

Netflix as a multinational company invests in supporting the development of the 

Indonesian film industry. This study seeks to describe how the impact of Netflix's 

investment on the internationalization of the Indonesian film industry by using a 

qualitative-descriptive approach and supported by analysis of the Foreign Direct 

Investment concept and internationalization concept. The researcher collected data 

using interview and documentation techniques. The results of this study indicate, 

firstly, the realization of Netflix's investment is synergistic. Secondly, Netflix has a 

positive impact towards the Indonesian film industry. Netflix's investment funds are 

allocated for capacity building training in developing skills and abilities for 

production house workers, thereby increasing the internationalization of the 

Indonesian film industry in producing films to appear on the international stage. 

Keywords: Investment, Multinational Corporation, Netflix, Internationalization, 

Indonesian Film Industry. 

 

 

 

 

 

 

 

 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/ http://digilib.uinsa.ac.id/  

 

xv 

 

 

 

ABSTRAK 

Annisyah Dwi Zalfi Agustin, 2022. Dampak Investasi Netflix terhadap 

Internasionalisasi Industri Film Indonesia. Skripsi Program Studi Hubungan 

Internasional Fakultas Ilmu Sosial dan Ilmu Politik Universitas Islam Negeri Sunan 

Ampel Surabaya. 

Netflix sebagai perusahaan multinasional berinvestasi guna mendukung 

perkembangan industri film Indonesia. Penelitian ini berusaha untuk 

mendeskripsikan bagaimana dampak investasi Netflix terhadap internasionalisasi 

industri film Indonesia dengan menggunakan pendekatan kualitatif-deskriptif serta 

didukung dengan analisis konsep Foreign Direct Investment dan konsep 

internasionalisasi. Peneliti mengumpulkan data dengan menggunakan teknik 

wawancara serta dokumentasi. Hasil penelitian ini menunjukkan bahwa bentuk 

realisasi investasi Netflix berjalan sinergi dan berdampak positif bagi industri film 

Indonesia. Dana investasi Netflix dialokasikan pada pelatihan capacity building 

dalam pengembangan skill dan kemampuan pada tenaga kerja rumah produksi 

sehingga meningkatnya internasionalisasi industri film Indonesia dalam 

memproduksi film untuk tampil di panggung internasional.  

Kata Kunci: Investasi, Perusahaan Multinasional, Netflix, Internasionalisasi, 

Industri Film Indonesia.  
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