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ABSTRAK

Fadhilah Amir Mu’minin, NIM. B95219097,2023.
Strategi Komunikasi Humas Kemenag Tuban dalam
Mengatasi Fenomena Pernikahan Usia Dini.

Pada penelitian ini bertujuan untuk mengetahui
fenomena pernikahan usia dini yang terjadi di Kabupaten
Tuban dan mengetahui strategi komunikasi yang
dilakukan oleh humas dalam mengatasi fenomena
pernikahan usia dini yang ada di Kabupaten Tuban.

Melalui permasalahan kedua tersebut, peneliti
menggunakan metode kualitatif dengan pendekatan
kualitatif. Untuk pengumpulan data melalui observasi,
wawancara dan dokumentasi. Teknik analisis data
menggunakan metode kualitatif. Data kualitatif berupa
informasi  dari humas dikorelasikan dengan teori
komunikasi publik informasi yang dikemukakan oleh
Hunt dan Grunnig.

Dari hasil penelitian di temukan bahwa 1) fenomena
pernikahan usia dini terjadi di Kabupaten Tuban
disebabkan oleh beberapa faktor seperti minimnya
pendidikan, ekonomi, agama, dan budaya. 2) strategi
komunikasi. humas ' ~dalam - mengatasi : fenomena
pernikahan usia dini yaitu dengan cara memberikan
sosialisasi = ke = masyarakat = tentang . timbulnya
permasalahan baru ketika pernikahan usia dini melalui
media massa seperti instagram, youtube podcast.
Membuat program TUBAN BANGGA vyang
memfokuskan pada pernikahan usia dini yang ada di
Tuban.

Kata Kunci: Strategi komunikasi, Humas, Pernikahan
Usia Dini
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ABSTRACT

Fadhilah Amir Mu’minin, NIM. B95219097,2023.
Tuban Ministry of Religion Public Relations
Communication  Strategy in  Overcoming Early
Marriage.

This research aims to determine the phenomenon of
early marriage that occurs in Tuban Regency and
determine the communication strategies used by public
relations in overcoming the phenomenon of early
marriage in Tuban Regency.

Through this second problem, researchers used
qualitative methods with a qualitative approach. To
collect data through observation, interviews and
documentation. The data analysis technique uses
qualitative methods. Qualitative data in the form of
information from public relations is correlated with the
theory of public information communication proposed
by Hunt and Grunnig.

From the research results, it was found that 1) the
phenomenon of early marriage occurring in Tuban
Regency was caused by several factors such as lack of
education, econaomics, ‘religion and culture, :2) public
relations “communication " strategy in overcoming the
phenomenaon of early marriage, namely by providing
outreach to the public about the emergence of new
problems during early marriage through mass media
such as Instagram, YouTube podcast. Creating the
TUBAN BANGGA program which focuses on early
marriage in Tuban.

Keywords: Communication Strategy, public relations,
early marriage
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