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ABSTRAK 

Tujuan penelitian ini adalah untuk mengetahui apakah terdapat 

pengaruh antara reputasi lembaga dan financial technology crowdfunding 

terhadap keputusan berdonasi di lembaga Dompet Al-Qur’an Indonesia. 

Terdapat dua variabel dalam penelitian ini, variabel dependen (Y) penelitian 

adalah keputusan berdonasi. Sedangkan variabel independen (X) penelitian 

ini yaitu reputasi lembaga (X1) dan financial technology crowdfunding (X2).  

Populasi yang digunakan dalam penelitian ini adalah donatur di 

lembaga Dompet Al-Qur’an yang telah melakukan donasi melalui fitur 

crowdfunding www.givingisamazing.com periode bulan Juli – September 

2023 yang berjumlah 545 orang. Metode penelitian yang digunakan adalah 

metode kuantitatif.  

Hasil penelitian menunjukkan bahwa variabel reputasi lembaga dan 

financial technology crowdfunding memiliki pengaruh positif dan signifikan 

terhadap keputusan berdonasi di lembaga Dompet Al-Qur’an. Hal ini 

menunjukkan bahwa reputasi lembaga dan financial technology 

crowdfunding secara simultan berpengaruh terhadap keputusan berdonasi 

dengan nilai 49,9%. 

Kata Kunci : Reputasi Lembaga, Financial Technology Crowdfunding, 

Keputusan Berdonasi 
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ABSTRACT 

The aim of this research is to find out whether there is an influence 

between the reputation of the institution and financial technology 

crowdfunding on the decision to donate to the Institution Wallet Al-Qur’an 

Indonesia. There are two variables in this research, the dependent variable 

(Y) of the research is the donated decision. While the independent variables 

(X) of this research are institutional reputation (X1) and financial technology 

crowdfunding. (X2). 

The population used in this study was a donor at the Al-Qur’an 

Wallet agency who had done donations through the crowdfunding feature 

www.givingisamazing.com during the period July – September 2023 which 

totalled 545 people. The research method used is quantitative.  

The results of the research show that institutional reputation 

variables and financial technology crowdfunding have a positive and 

significant influence on donation decisions in the institutions Wallet Al-

Qur’an. This shows that the reputation of institutions and financial 

technologies crowd funding simultaneously influence the donated decisions 

with a value of 49.9%. 

Key Word : Institution Reputation, Financial Technology Crowdfunding, 

Donation Decisions 
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