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INTISARI 

Penelitian ini bertujuan untuk mengetahui pengaruh need for affiliation dan 

interpersonal trust terhadap self-disclosure pada pengguna aplikasi Tinder. 

Penelitian ini menggunakan metode kuantitatif korelasional. Menggunakan teknik 

purposive sampling dengan jumlah sebanyak 403 responden pengguna aplikasi 

Tinder. Pengumpulan data dilakukan secara online menggunakan bantuan google 

form yang terdiri dari alat ukur self-disclosure, need for affiliation, dan 

interpersonal trust. Uji hipotesis menggunakan analisis regresi linier berganda. 

Hasil penelitian menunjukkan bahwa terdapat pengaruh antara need for affiliation 

dan interpersonal trust terhadap self-disclosure pada pengguna aplikasi Tinder 

dengan nilai signifikansi 0,000 (<0,05). Besar sumbangan efektif kedua variabel 

independent adalah 39,4%. 

 

Kata kunci: Self-disclosure, need for affiliation, interpersonal trust, aplikasi 

Tinder  
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ABSTRACT 

This research aims to examine the influence of need for affiliation and interpersonal 

trust on self-disclosure among users of the Tinder application. The study employs 

a quantitative correlational method, utilizing purposive sampling technique with a 

total of 403 respondents who are users of the Tinder application. Data collection is 

conducted online using Google Forms, comprising measurement tools for self-

disclosure, need for affiliation, and interpersonal trust. Hypothesis testing is carried 

out using multiple linear regression analysis. The research findings indicate a 

significant influence of both need for affiliation and interpersonal trust on self-

disclosure among Tinder application users, with a significance value of 0.000 

(<0.05). The effective contribution of both independent variables is 39.4%. 

 

Keywords: Self-disclosure, need for affiliation, interpersonal trust, Tinder 

application 
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