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ABSTRAK 

Farikatul Mukarombi, “Analisis Perilaku Konsumtif Santriwati Dalam 

Transaksi  Belanja Online Melalui Shopee Di Pondok Pesantren Mahasiswa Al-

Jihad Surabaya”, Universitas Islam Negeri Sunan Ampel Surabaya, 2020. 

 

Penelitian ini bertujuan untuk menganalisis perilaku konsumtif santriwati dalam 

transaksi belanja online melalui Shopee di Pondok Pesantren Mahasiswa Al-

Jihad Surabaya. Dalam penelitian ini, banyak santriwati Al-Jihad yang sering 

melakukan transaksi belanja online melalui Shopee, membeli barang yang di 

inginkan tetapi tidak selalu dibutuhkan. Metode penelitian yang digunakan 

adalah deskriptif kualitatif dengan teknik pengumpulan data melalui 

wawancara, observasi, dan dokumentasi. Informan dalam penelitian ini adalah 

santriwati Pondok Pesantren Mahasiswa Al-Jihad Surabaya yang melakukan 

transaksi belanja online melalui Shopee. Hasil penelitian ini memberikan 

pemahaman yang lebih mendalam tentang 3 perilaku konsumtif santriwati Al-

Jihad, yaitu ; Pengeluaran rata-rata uang saku, konsumtif dalam membeli 

kosmetik, dan konsumtif dalam membeli pakaian. Motivasi yang 

mempengaruhi perilaku konsumtif santriwati Al-Jihad dalam belanja online, 

seperti ; kemudahan akses internet, promosi dan diskon, serta pengaruh teman 

sebaya. Perilaku konsumtif santriwati AL-Jihad juga memiliki dampak positif 

maupun negatif. Implikasi dari penelitian ini diharapkan dapat memberikan 

panduan bagi pihak santriwati Al-Jihad dalam mengelola konsumsi secara lebih 

bijaksana di kalangan santriwati Pondok Pesantren Mahasiswa Al-Jihad 

Surabaya. 

Kata Kunci : Perilaku Konsumtif, Santriwati, Belanja Online, Shopee, Pondok 

Pesantren.  
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ABSTRACT 

Farikatul Mukarombi, "Analysis of Consumptive Behavior of Santriwati in 

Online Shopping Transactions via Shopee at Al-Jihad Student Islamic Boarding 

School Surabaya", Sunan Ampel State Islamic University Surabaya, 2020. 

 

This research aims to analyze the consumer behavior of female students in 

online shopping transactions via Shopee at the Al-Jihad Surabaya Student 

Islamic Boarding School. In this research, many Al-Jihad female students often 

carry out online shopping transactions via Shopee, buying items they want but 

don't always need. The research method used is descriptive qualitative with 

data collection techniques through interviews, observation and documentation. 

The informants in this research were female students at the Surabaya Al-Jihad 

Student Islamic Boarding School who carried out online shopping transactions 

via Shopee. The results of this research provide a deeper understanding of the 

3 consumer behaviors of Al-Jihad female students, namely; Average spending 

on pocket money, consumption in buying cosmetics, and consumption in buying 

clothes. Motivations that influence the consumptive behavior of Al-Jihad female 

students in online shopping, such as; ease of internet access, promotions and 

discounts, and peer influence. The consumptive behavior of AL-Jihad female 

students also has positive and negative impacts. It is hoped that the implications 

of this research can provide guidance for Al-Jihad female students in managing 

consumption more wisely among female students at the Al-Jihad Surabaya 

Student Islamic Boarding School. 

 

Keywords: Consumer Behavior, Islamic Students, Online Shopping, Shopee, 

Islamic Boarding School. 
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