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ABSTRAK  

 Rini, Dwi Setyo. “Upaya Nation Branding oleh Pemerintah Indonesia 

Melalui International Wellness Tourism Conference & Festival (IWTCF) Pada 

Pertemuan G20 Tahun 2022 di Solo” 

 Indonesia, sebagai tuan rumah G20 pada tahun 2022 mempunyai 

kesempatan untuk menyelenggarakan side event yang dapat mempromosikan citra 

pariwisata Indonesia dibidang wellness. Tulisan ini menggambarkan bagaimana 

Indonesia memanfaatkan momentum G20 dalam mengupayakan nation branding, 

khususnya dibidang wellness tourism melalui side event International Wellness 

Tourism Conference & Festival (IWTCF). Penulis beragumen bahwa Indonesia 

secara strategis mempromosikan potensi wellnes tourism yang dimiliki melalui 

penyelenggaraan International Wellness Tourism Conference & Festival dalam 

forum G20 tahun 2022. Penelitian ini menggunakan pendekatan kualitatif dengan 

jenis deskriptif dengan studi pustaka sebagai teknik pengumpulan data, serta 

memiliki tujuan untuk menggambarkan berbagai upaya-upaya pemerintah 

Indonesia dalam mengupayakan nation branding pada International Wellness 

Tourism Conference & Festival semasa memimpin G20 tahun  2022 yang diadakan 

di Solo. Penelitian ini menggunakan konsep nation branding Hexagon dari Simon 

Anholt yang terdiri dari enam elemen yakni, Tourism, People, Governance, 

Exports, Culture and Herritage, Investment and Immigration. Hasil dari penelitian 

ini menunjukkan bahwa penerapan enam elemen nation brand hexagon telah 

dilakukan diberbagai rangkaian kegiatan International Wellness Tourism 

Conference & Festival. Hal tersebut menumbuhkan dampak positif terhadap citra 

pariwisata wellness Indonesia dimata publik, khususnya negara yang tergabung 

dalam forum G20.  

 

Kata Kunci : Nation Branding, International Wellness Tourism Conference & 

Festival, Wellnes Tourism, forum G20. 
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ABSTRACT 

 Indonesia, as the host of the G20 in 2022, has the opportunity to hold side 

events that can promote the image of Indonesian tourism in the field of wellness. 

This article describes how Indonesia is taking advantage of the G20 momentum in 

pursuing nation branding, especially in the field of wellness tourism through the 

International Wellness Tourism Conference & Festival (IWTCF) side event. The 

author argues that Indonesia is strategically promoting its wellness tourism 

potential through holding the International Wellness Tourism Conference & 

Festival in the G20 forum in 2022. This research uses a qualitative approach with 

a descriptive type with literature study as a data collection technique, and has the 

aim of describing various efforts- the Indonesian government's efforts to pursue 

nation branding at the International Wellness Tourism Conference & Festival while 

chairing the 2022 G20 which will be held in Solo. This research uses Simon Anholt's 

Hexagon nation branding concept which consists of six elements, namely, Tourism, 

People, Governance, Exports, Culture and Herritage, Investment and Immigration. 

The results of this research show that the application of the six elements of the 

nation brand hexagon has been carried out in various series of International 

Wellness Tourism Conference & Festival activities. This has a positive impact on 

the image of Indonesian wellness tourism in the eyes of the public, especially 

countries that are members of the G20 forum.  

 

Keywords: Nation Branding, International Wellness Tourism Conference & 

Festival, Wellness Tourism, G20 forum.  
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