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ABSTRAK 

Skripsi ini berjudul “Pengaruh Digital Literacy, Digital Marketing, dan 

Digital Payment Terhadap Minat Membayar Zakat Pada Baitul Maal 

Hidayatullah Jawa Timur (BMH JATIM”. Penelitian ini merupakan penelitian 

kuantitatif yang bertujuan untuk menjawab hipotesis apakah digital literacy, digital 

marketing dan digital payment secara parsial dan simultan berpengaruh terhadap 

minat membayar zakat pada lembaga zakat Baitul Maal hidayatullah jawa Timur 

(BMH Jatim). 

 Penelitian ini menggunakan metode survei dengan pendekatan field 

research, dengan jumlah sampel 190 orang donatur yang telah dihitung 

menggunakan rumus Hair. Teknik pengumpulan data yaitu dengan menyebar 

kuesioner pada donatur melalui pihak lembaga, kemudian data yang diperoleh 

diolah menggunakan Software SPSS versi 26. Uji yang dilakukan meliputi uji 

validitas, reliabilitas, uji asumsi klasik dan uji hipotesis. 

Hasil penelitian ini menunjukkan bahwa digital literacy berpengaruh secara 

parsial terhadap minat membayar zakat, digital marketing berpengaruh secara 

parsial terhadap minat membayar zakat, digital payment berpengaruh terhadap 

minat membayar zakat, serta digital literacy, digital marketing dan digital payment 

secara simultan berpengaruh terhadap minat membayar zakat pada Baitul Maal 

Hidayatullah Jawa Timur (BMH Jatim). 

Berdasarkan hasil penelitian ini dan pembahasan, saran yang diberikan 

peneliti yaitu diharapkan BMH Jatim bisa mempertahankan dan meningkatkan 

digital literacy, digital marketing dan digital payment agar kedepannya bisa 

semakin menarik minat donatur untuk membayar zakat di BMH Jatim secara rutin 

atau terus menerus. 

Kata kunci: Digital Literacy, digital marketing, digital payment, minat membayar 
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ABSTRACT 

This thesis is entitled "The Effect of Digital Literacy, Digital Marketing, and 

Digital Payment on Interest in Paying Zakat at Baitul Maal Hidayatullah East Java 

(BMH JATIM)". This research is a quantitative study that aims to answer the 

hypothesis whether digital literacy, digital marketing and digital payment partially 

and simultaneously affect the interest in paying zakat at the zakat institution Baitul 

Maal hidayatullah East Java (BMH Jatim). 

 This study uses a survey method with a field research approach, with a 

sample size of 190 donatur who have been calculated using the Hair formula. The 

data collection technique is to distribute questionnaires to donatur through the 

institution, then the data obtained is processed using SPSS software version 26. The 

tests carried out include validity, reliability, classical assumption tests and 

hypothesis testing. 

The results of this study indicate that digital literacy partially affects the interest in 

paying zakat, digital marketing partially affects the interest in paying zakat, digital 

payment affects the interest in paying zakat, and digital literacy, digital marketing 

and digital payment simultaneously affect the interest in paying zakat at Baitul Maal 

Hidayatullah East Java (BMH Jatim). 

Based on the results of this research and discussion, the advice given by researchers 

is that it is hoped that BMH Jatim can maintain and improve digital literacy, digital 

marketing and digital payment so that in the future it can increasingly attract 

donatur to pay zakat at BMH Jatim regularly or continuously. 

Keywords: digital literacy, digital marketing, digital payment, interest to pay
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