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ABSTRAK 
 

Moh Zainuddin. 2023. Pengaruh Harga dan Promosi Barang Terhadap 

Keputusan Pembelian di SIPLAH Toko Ladang 

Menurut Perspektif Ekonomi Syariah 

Kata Kunci: Harga, Promosi, Keputusan Pembelian.  

 

Tujuan penelitian: (1) Ingin mengetahui pengaruh harga barang terhadap 

keputusan pembelian di SIPLAH Toko Ladang menurut perspektif ekonomi 

syariah; (2) Ingin mengetahui pengaruh promosi barang terhadap keputusan 

pembelian di SIPLAH Toko Ladang menurut perspektif ekonomi syariah; (3) Ingin 

mengetahui pengaruh harga dan promosi barang terhadap keputusan pembelian di 

SIPLAH Toko Ladang menurut persepektif ekonomi syariah. Sampel penelitian 72 

orang. Analisis menggunakan regresi linear berganda. Hasil penelitian 

menunjukkan harga, promosi secara parsial berpengaruh signifikan terhadap 

keputusan pembelian; harga dan promosi secara simultan berpengaruh signifikan 

terhadap keputusan pembelian. 

 

 

ABSTRACT 
 

Moh Zainuddin. 2023. The influence of price and promotion of Goods on 

buying decision at SIPLAH Toko Ladang According to 

the Perspective of Sharia Economics 

Keywords: Price, Promotion, buying decision. 

 

Research objectives: (1) Want to know the effect of the price of goods on 

buying decision at SIPLAH Toko Ladang according to the perspective of Islamic 

economics; (2) Want to know the effect of product promotion on buying decision at 

SIPLAH Toko Ladang according to the perspective of sharia economics; (3) Want 

to know the effect of price and promotion of goods on buying decision at SIPLAH 

Toko Ladang according to the perspective of sharia economics. The research 

sample is 72 people. Analysis using multiple linear regression. The results of the 

study show that price and promotion partially have a significant effect on buying 

decision; price and promotion simultaneously have a significant effect on buying 

decision. 
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