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ABSTRAK

Terdapat fenomena dimana Shopee sangat difavoritkan oleh
masyarakat untuk belanja online terutama kalangan remaja. Di
Desa Seduri sendiri Shopee dikenal sebagai e-commerce
terpercaya untuk belanja online. Melalui word of mouth Shopee
dipercaya sebagai situs yang kredibel untuk berbelanja online,
Melalui word of mouth Shopee akhirnya menjadi piliihan dalam
keputusan pembelian yang dilakukan remaja Desa Seduri.
Tanggapan positif yang diperoleh melalui word of mouth
membuat Shopee menjadi pilihan yang tepat, dalam
merealisasikan  keputusan ~ pembelian.  Penelitian  ini
menggunakan metode kuantitatif dengan serratus empat
responden yang merupakan kalangan remaja desa Seduri, dari
penelitian ini diperoleh hasil bahwa terdapat hubungan pengaruh
word of mouth terhadap keputusan pembelian pada Shopee di
kalangan remaja desa Seduri. Berdasarkan dari hasil perhitungan
thitung sebesar 6,345 dibandingkan dengan ttabel yaitu 1,987
taraf signifikan 0,25 persen. keputusan pembelian kalangan
remaja desa Seduri 29,1 persen dipengaruhi oleh word of mouth.
Sementara sisanya dipengaruhi oleh faktor lain yang tidak
diteliti dalam penelitian ini.

Kata kunci: Word of Mouth, Keputusan Pembelian,
Kalangan Remaja

Vi



ABSTRACT

There is a phenomenon where Shopee is highly favored by the
public for online shopping, especially among teenagers. In
Seduri Village itself, Shopee is known as a trusted e-commerce
for online shopping. Through word of mouth, Shopee is believed
to be a credible site for online shopping. Through word of
mouth, Shopee has finally become the choice in purchasing
decisions made by teenagers in Seduri Village. The positive
response obtained through word of mouth made Shopee the right
choice in realizing a purchase decision. This study used a
quantitative method with 104 respondents who were teenagers
from Seduri village. From this study, it was found that there was
a relationship between the influence of word of mouth on
purchasing decisions at Shopee among teenagers from Seduri
village. Based on the results of the calculation, the tcount is
6.345 compared to the ttable, which is 1.987 at a significant level
of 0.25 percen. 29.1 percen of Seduri village youth purchasing
decisions are influenced by word of mouth. While the rest is
influenced by other factors not examined in this study.

Keywords: Word of Mouth, Purchase Decision, Teenagres
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