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ABSTRAK

Etika bisnis dalam Islam ialah sekumpulan perilaku yang dijadikan pembeda
antara perilaku yang baik maupun perilaku yang buruk dalam melakukan kegiatan
berbisnis yang berpedoman pada ajaran Islam. Menurut Syed Nawab Heider Nagvi
terdapat 5 (lima) etika bisnis Islam yang dapat dijadikan pedoman dalam
melaksanakan kegiatan bisnis diantaranya yakni prinsip tauhid (kesatuan), prinsip
equilibrium (keadilan/keseimbangan), prinsip free will (kehendak bebas), prinsip
responbility (tanggung jawab), prinsip ihsan (kebajikan). Kelima (5) prinsip itu
harus dimiliki oleh seorang pebisnis maupun seorang pedagang yang melakukan
kegiatan bisnis.

Rumusan masalah dalam penelitian ini adalah 1) Bagaimana implementasi
etika bisnis Islam pada pedagang di sekitar wisata religi Makam Troloyo
Mojokerto?; 2) Apa kendala implementasi etika bisnis Islam pada pedagang di
sekitar wisata religi Makam Troloyo Mojokerto?

Adapun tujuan dari penelitian ini 1) Untuk mengetahui bagaimana
implementasi etika bisnis Islam pada pedagang di sekitar wisata religi Makam
Troloyo Mojokerto; 2) Untuk mengetahui apa kendala implementasi etika bisnis
Islam pada pedagang di sekitar wisata religi Makam Troloyo Mojokerto.

Metode penelitian yang digunakan dalam penelitian ini ialah metode
penelitian kualitatif dengan jenis penelitian deskriptif, teknik pengumpulan data
dalam penelitian ini menggunakan observasi, wawancara, dan dokumentasi, teknik
pengelolaan data serta teknik analisis data.

Hasil dari penelitian ini menunjukkan bahwa 1) Implementasi etika bisnis
Islam pada pedagang di wisata religi makam Troloyo Mojokerto dalam
menjalankan kegiatan bisnis maupun kegiatan berdagang sebagaian besar sudah
sesuai dengan prinsip-prinsip etika bisnis Islam diantaranya yakni prinsip tauhid
(kesatuan), prinsip equilibrium (keadilan/keseimbangan), prinsip free will
(kehendak bebas), prinsip responbility (tanggung jawab), prinsip ihsan (kebajikan);
2) Kendala implementasi etika bisnis Islam pada pedagang di sekitar wisata religi
makam Troloyo Mojokerto ialah masih belum terdapat adanya pengawasan maupun
kontroling terhadap para pedagang sehingga bisa saja pedagang melakukan hal-hal
yang dilarang oleh ajaran Islam, masih terdapat pedagang yang belum
memperhatikan kualitas produk yang mereka jual seperti tidak mencantumkan masa
kedarluwarsa, serta ada beberapa barang yang mereka jual juga belum bersertifikasi
halal, belum adanya suatu kelompok, organisasi, maupun yayasan yang menaungi
para pedagang di wisata religi Makam Troloyo.

Kata Kunci: Etika Bisnis Islam, Pedagang



ABSTRACT

Business ethics in Islam is a set of behaviors that differentiate between good
behavior and bad behavior in carrying out business activities that are guided by
Islamic teachings. According to Syed Nawab Heider Naqvi, there are 5 (five)
Islamic business ethics that can be used as guidelines in carrying out business
activities, including the principle of tawhid (unity), the principle of equilibrium
(justice/balance), the principle of free will (free will), the principle of responsibility
(responsibility), the principle of ihsan (virtue). These five (5) principles must be
possessed by a businessman or trader who carries out business activities.

The formulation of the problem in this research is 1) How is the
implementation of Islamic business ethics among traders around the religious
tourism Troloyo Tomb, Mojokerto?; 2) What are the obstacles to implementing
Islamic business ethics among traders around the Troloyo Tomb religious tourism
in Mojokerto?

The objectives of this research are 1) To find out how Islamic business ethics
are implemented by traders around the religious tourism Troloyo Tomb, Mojokerto;
2) To find out what are the obstacles to implementing Islamic business ethics among
traders around the religious tourism Troloyo Tomb, Mojokerto.

The research method used in this research ‘is a qualitative research method
with descriptive research type, ‘data collection techniques in this research use
observation, interviews and documentation, data management techniques and data
analysis techniques.

The results of this research show that 1) The implementation of Islamic
business ethics among traders at the Troloyo Mojokerto cemetery religious tourism
in carrying out business activities and trading activities is in accordance with the
principles of Islamic business ethics, including the principle of tawhid (unity), the
principle of equilibrium (justice/ balance), the principle of free will (free will), the
principle of responsibility (responsibility), the principle of ihsan (virtue); 2) The
obstacle to implementing Islamic business ethics for traders around the Troloyo
Mojokerto tomb religious tourism is that there is still no supervision or control of
traders so that traders may do things that are prohibited by Islamic teachings, there
are still traders who do not pay attention to the quality of the product. they sell as if
they don't include an expiration date, and some of the goods they sell are not halal
certified, there is no group, organization or foundation that oversees the traders at
the Troloyo Tomb religious tourism.

Keywords: Islamic Business Ethics, Traders
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