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ABSTRAK

Penelitian skripsi berjudul ‘“Penerapan Risk Management pada Transaksi
Bisnis Online Skincare Halal (Studi Kasus di Klinik Kecantikan DNY Skincare)”
ini merupakan hasil penelitian kualitatif yang mana hasil penelitian ini bertujuan
untuk mengetahui serta menganalisis terkait Etika Bisnis dalam Islam mengenai
Risk Management dalam transaksi bisnis online dengan konsep (Studi Kasus di
Klinik Kecantikan DNY Skincare)

Metode penelitian yang digunakan dalam penelitian ini adalah metode
penelitian kualitatif yang bertujuan untuk mendeskripsikan studi kasus yang ada di
lapangan. Data penelitian diambil dari media sosial, market place resmi, observasi
di Klinik Kecantikan DNY Skincare, serta wawancara dengan pihak terkait dan
didukung dengan literatur yang relevan mengenai problematika objek penelitian.

Hasil penelitian ini menyimpulkan bahwa penerapan risk management di
Klinik Kecantikam DNY Skincare dimulai dari adanya kesadaran akan risiko dan
memproses kejadian-kejadian yang dapat merugikan perusahaan hingga dapat
diberikan solusi yang kemudian dikontrol oleh pihak manajemen. Selanjutnya
penerapan Risk Management di Klinik Kecantikan DNY Skincare berusaha
mengimplementasikan teori etika bisnis Islam yaitu dalam upaya menjual produk
halal, memberikan hak konsumen, bertransaksi sesuai akad dalam Islam, berlaku
adil, serta menjaga kepercayaan konsumen dengan cara tidak adanya unsur gharar

dan maisir.

Kata Kunci : Risk Management, Transaksi Bisnis Online, Etika Bisnis Islam
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ABSTRACT

The undergraduate thesis research entitled "Application of Risk Management
in Halal Skincare Online Business Transactions (Case Study at the DNY Skincare
Beauty Clinic)" is the result of qualitative research where the results of this research
aim to find out and analyze related Business Ethics in Islam regarding Risk
Management in online business transactions with the concept (Case Study at DNY

Skincare Beauty Clinic)

The research method used in this research is a qualitative research method
which aims to describe case studies in the field. Research data was taken from social
media, official market places, observations at the DNY Skincare Beauty Clinic, as
well as interviews with related parties and supported by relevant literature regarding
the problems of the research object.

The results of this research conclude that the implementation of risk
management at the DNYY Skincare Beauty Clinic starts from awareness of risks and
the process of events that can be detrimental to the company until it can provide
solutions which are then controlled by management. Furthermore, the
implementation of Risk Management at the DNY Skincare Beauty Clinic seeks to
implement the theory of Islamic business ethics, namely in an effort to sell halal
products, provide consumer rights, transact according to Islamic contracts, act

fairly, and maintain consumer trust by eliminating elements of gharar and maisir.

Keywords: Risk Management, Online Business Transactions, Islamic Business
Ethics
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