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ABSTRAK 

ANALISIS PENERIMAAN TEKNOLOGI APLIKASI MOBILE J&T 
EXPRESS INDONESIA MENGGUNAKAN UTAUT 3 

Oleh: 

Annasia Oktaviana Fauzi 

Pertumbuhan e-commerce berkaitan dengan beberapa sector bisnis lain, seperti 

bisnis jasa pengiriman barang yang merupakan bagian utama dari transaksi online. 

Salah satu perusahaan jasa kirim di Indonesia yang sering dipilih untuk digunakan 

oleh masyarakat yaitu J&T Express. J&T Express berinovasi dengan meluncurkan 

aplikasi mobile J&T Express Indonesia yang memudahkan konsumen untuk 

melakukan order, lacak paket, cari ongkir serta drop point terdekat. Aplikasi J&T 

Express Indonesia mendapatkan rating 2.0 di Google Play Store dengan berbagai 

ulasan. Pada ulasan tersebut ditemukan beberapa ulasan yang puas terhadap aplikasi 

J&T Express Indonesia maupun keluhan. Perlu pengukuran penerimaan teknologi 

pengguna aplikasi J&T Express Indonesia. Tujuan dari penelitian ini adalah untuk 

mengetahui faktor-faktor yang memengaruhi penerimaan pengguna aplikasi mobile 

J&T Express Indonesia dengan menggunakan model UTAUT 3 dan software 

SmartPLS 4.0. Harapannya agar perusahaan dapat meningkatkan penggunaan 

aplikasi mobile J&T Express Indonesia dimasyarakat. Kuesioner disebarkan 

melalui sosial media kepada 100 responden. Hasil penelitian didapatkan bahwa 

hedonic motivation, price value, habit, dan personal innovativeness memengaruhi 

behavioral intention secara signifikan dan behavioral intention memengaruhi use 

behavior secara signifikan. Sedangkan performance expectancy, effort expectancy, 

facilitating condition tidak memengaruhi secara signifikan terhadap behavioral 

intention. 

Kata kunci: Penerimaan Teknologi, Jasa Kirim, J&T Express, SEM PLS, UTAUT3 
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ABSTRACT 

ANALYSIS OF TECHNOLOGY ACCEPTANCE J&T EXPRESS 
INDONESIA MOBILE APPLICATION USING UTAUT 3 

By: 

Annasia Oktaviana Fauzi 

The growth of e-commerce is related to several other business sectors, such as the 

delivery service business which is the main part of online transactions. One of the 

delivery service companies in Indonesia that often used by the public is J&T 

Express. J&T Express innovated by launching the J&T Express Indonesia mobile 

application which makes it easier for consumers to place orders, track packages, 

find postage and the nearest drop point. The J&T Express Indonesia application 

received a rating of 2.0 on the Google Play Store with various reviews. In this 

review, several reviews were found that were satisfied with the J&T Express 

Indonesia application and had complaints. It is necessary to measure the 

technology acceptance of users of the J&T Express Indonesia application. The aim 

of this research is to determine the factors that influence user acceptance of the 

J&T Express Indonesia mobile application using the UTAUT 3 model and 

SmartPLS 4.0 software. The hope is that the company can increase the use of the 

J&T Express Indonesia mobile application in the community. Questionnaires were 

shared via social media to 100 respondents. The research results showed that 

hedonic motivation, price value, habit and personal innovativeness significantly 

influenced behavioral intention and behavioral intention significantly influenced 

use behavior. Meanwhile, performance expectancy, effort expectancy, facilitating 

conditions do not significantly influence behavioral intention. 

Keyword: Technology Acceptance, Delivery Services, J&T Express, SEM PLS, 

UTAUT3  
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