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ABSTRACT

Ayuningtyas, S.D.P (2024) Ideological Representation of Wardah Cosmetic Through
Their Brand Ambassadors. English Department, UIN Sunan Ampel Surabaya.
Advisor: (1) Raudlotul Jannah,M. App. Ling (1) Murni Fidiyanti, M.A

This study aims to investigate how Wardah advertisements build and
perpetuate beauty standards for Muslim women, especially in the context of
Islamic-based cosmetic products. Therefore, in this study the author will answer the
formulation of the problems, namely (1) How are women’s representations on
Wardah cosmetic advertisements (2) What ideologies are represented by Wardah
cosmetics through their brand ambassadors.

This research uses descriptive qualitative research design to obtain benefits
and in-depth insights into understanding and analyzing all information related to
the discourse of selected brand ambassadors. Based on the research objectives,
qualitative research aims to understand and interpret the representations contained
in Wardah Cosmetics advertisements. Data was collected by first saving and taking
pictures of YouTube ads. The transcripts were then analyzed by examining the
initial dimensions of Fairclough's three-dimensional framework, namely textual
analysis, discourse practice, and discourse as social practice.

The research findings show that Wardah uses a holistic approach in
defining beauty, which includes both physical and non-physical aspects. This
concept implies that beauty is not only judged by external appearance but also by
inner character and values. Slogans such as "Beautiful from the heart", "Beauty
moves you", "Wardah halal from the start”, "Wardah Inspiring beauty", and "Feel
The Beauty" serve as motivational tools that invite women to see and feel beauty
from a different perspective. Wardah advertisements also often feature women who
are highly confident, honest, and sincere. This reflects the moral values that Wardah
considers important as part of beauty. The analysis also involves the images
featured in the ads to strengthen the textual analysis and provide a picture of the
representation of modern Muslim women's beauty.

Keyword: Ideology, Representation, Critical Discourse Analysis, Brand
Ambassadors, Wardah Cosmetics Advertisements
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ABSTRAK

Ayuningtyas, S.D.P. (2024) Ideological Representation of Wardah Cosmetic Through
Their Brand Ambassadors. English Department, UIN Sunan Ampel Surabaya.
Pembimbing: (1) Raudlotul Jannah,M. App. Ling (I1I) Murni Fidiyanti, M.A

Penelitian ini bertujuan untuk menyelidiki bagaimana iklan Wardah
membangun dan melanggengkan standar kecantikan bagi perempuan Muslim,
khususnya dalam konteks produk kosmetik berbasis Islam. Karna itu dalam studi
ini penulis akan menjawab rumusan masalah dalam penelitian ini yaitu (1)
Bagaimana representasi perempuan dalam iklan kosmetik Wardah (2) ideologi apa
yang direpresentasikan oleh brand duta kosmetik Wardah.

Penelitian ini menggunakan desain penelitian deskriptif kualitatif untuk
memperoleh manfaat dan wawasan mendalam dalam memahami dan menganalisis
segala informasi terkait wacana brand duta iklan terpilih. Berdasarkan tujuan
penelitian, penelitian kualitatif bertujuan untuk memahami dan menafsirkan
representasi yang terdapat dalam iklan Kosmetik Wardah. Dtaa dikumpulkan
dengan terlebih dahulu menyimpan dan menggambil gambar dari iklan Youtube.
Transkipi kemudiana dianalisis dengan memeriksa dimensi awal dari kerangka tiga
dimensi Fairclough yaitu analisis tekstual, praktik wacana, dan wacana sebagai
praktik sosial.

Temuan penelitian menunjukkan bahwa Wardah menggunakan pendekatan
holistik dalam mendefinisikan kecantikan, yang mencakup aspek fisik dan non-
fisik. Konsep ini menyiratkan bahwa kecantikan tidak hanya dinilai dari
penampilan luar, tetapi juga dari karakter dan nilai-nilai batin. Slogan seperti
"Cantik dari hati", "Kecantikan Menggerakkanmu", "Wardah halal dari awal",
"Wardah Inspirasi Kecantikan", dan "Rasakan Keindahannya" berfungsi sebagai
alat motivasi yang mengajak wanita untuk melihat dan merasakan kecantikan dari
perspektif yang berbeda. lklan Wardah juga sering menampilkan wanita yang
memiliki percaya diri tinggi, jujur, dan tulus. Hal ini mencerminkan nilai-nilai
moral yang dianggap penting oleh Wardah sebagai bagian dari kecantikan. Analisis
juga melibatkan gambar-gambar yang ditampilkan dalam iklan untuk memperkuat
analisis tekstual dan memberikan gambaran representasi kecantikan wanita Muslim
modern.

Kata kunci: Ideologi, Representasi, Analisis Wacana Critis, Duta merk, Iklan
Wardah



TABLE OF CONTENT

Cover
APPIOVaAl SNEEL ... iiii
EXAMINET SNEEL ..o vi
DeClaration........ccooeeeiienisie e Error! Bookmark not defined.
Acknowledgment ..o Error! Bookmark not defined.i
ADSTFACT ..o vii
AADSTIAK ...t ix
Table Of CONENES ....c.viiiiiiiieic s X
LISt OF FIGUIE ..ot Xiii
CHAPTER I INTRODUCTION.......ccoooutmmmeeeseeeessssnesssessssssssssesssseessssssssssnnns 1
1.1 Background of the StUdY ...........cccccciiiiiiiiiiic e 1
1.2 Problems of the StUdY ..........cccooiiiieie e 7
1.3 Objectives of the StUAY ............ccccieiiiiiiie e 7
1.4 Significances of the StUAY ..o 8
1.5 Scope and DelIMITALIONS ..........cvvriiiiiiireininceeee s 8
1.6 Definition Of KeY TEIMS ... 9
CHAPTER Il REVIEW OF RELATED LITERATURE .......ccoooiiiiciie 10
2.1 Discourse Analysis and Critical Discourse Analysis ..o, 10
2.2 Fairclough’s Critical Discourse Analysis ..., 11
2.2.1 TeXtUAl FEATUIES .....c.eiuiiieieiesicr e 13
2.2.2 DISCUISIVE PTaCtiCe .......oviviiiiiiiiiciciciss e 14
2.2.3 SOCIAI PrACHICE ..oveiiece e 14
2.3 1EOIOGY ..t 15

2.3.1 1deology in the WOIId..........ccoiiiiiiiece e 15



2.4 REPIESENTATION ....coviiiiicicieiis bbb 20

CHAPTER 1l RESEARCH METHOD ..ottt 22
3.1 RESEAICH DESIGN ..ottt 22
3.2 DAt COHBCLION ..ottt ettt et et e e eeee e 22
3.2. 1 RESEAICH DALA ...ttt ettt ee et e e et e e e e e eee e 22
3.2.2 DALA SOUICE ..ottt ettt e e e et e e et e et e et e e et e e sneeeeneeeseeesaneeenneesnn 23
32,3 INSETUIMIBINTS ittt ettt ettt e et e et e et e en e e e e et e e nnneeeaneeeanneesaneeenneesnn 23
3.2.4 Data Collection TEChNIQUE ...........cocoovoveveiie e 23
3.3 Data ANAIYSIS....viuieiieeiiciece et 24
CHAPTER IV FINDINGS AND DISCUSSION ...oovieeie et ee s 24
v O T To [0 B e OPOUOUUPTUVROPOTPPRUVOUUTOTRPRTRTIRY. 0 oS RORN 25
AL ITEXEUAN FRATUIE ...t ettt ettt ettt e e e e e eee s 25
4.1.2 DISCUISIVE PTrACLICE  ....eoeeeeeee oottt ettt 36
4.0.3 SOCIAL PraCliC8 .veiieeeiiieee ettt et e e et e et e et et et e eee e et e seeseneeeeeans 47
4.2 DISCUSSION ..., 48
CHAPTER V CONCLUSION AND SUGGESTION ..ot 51
DL CONCIUSTON ... e e e ettt e et e ee e e e e e eaaa 51
5.2 SUGGESTION. ... ihiiti etttk ettt b e 52
REFERENGCES ... .o e ettt ettt 53
CURRICULUM VT AE ettt e e e e e e e e e e e e e e e e e e aens 58

xii



LIST OF FIGURE

Figure 4.1.1 The appearance of selecting brand ambassadors....................... 34
Figure 4.1.1 Selection of modern Islamic clothing.......................oooeinenii. 35
Figure 4.1.1 Pastel color selection...............cooovviiiiiiiiiiii e, 35
Figure 4.1.1 Use of poses and facial expressions.............c..coeviviiiiiiininnnnn. 36

Figure 4.1.2 The selection of the brand ambassadors

Xiii



REFERENCES

Bukharin, N., & Preobrazhenskii, E. A. (1969). The ABC of communism. Penguin.

Butar Butar, M. L. E. F., Pulungan, A. H., & Husein, R. (2019). A CRITICAL
DISCOURSE ANALYSIS ON ORIFLAME CATALOGUE BEAUTY
PRODUCT ADVERTISEMENTS. LINGUISTIK TERAPAN, 16(1).
https://doi.org/10.24114/1t.v16i1.15726

Cartwright, A., Cartwright, E., & Xue, L. (2019). Investing in Prevention or
Paying for Recovery—Attitudes to Cyber Risk. In T. Alpcan, Y.
Vorobeychik, J. S. Baras, & G. Dan (Eds.), Decision and Game Theory for
Security (Vol. 11836, pp. 135-151). Springer International Publishing.
https://doi.org/10.1007/978-3-030-32430-8_9

Darma, YA (2009). Critical discourse analysis (Cet. 1). Yrama Widya
collaborates with the Indonesian Language and Literature Education
Department (FPBS UPI).

Eriyanto. (2001). Discourse analysis: An introduction to text analysis media (Cet.
1). LKIiS Yogyakarta.

Fairclough, N. (1995). Critical discourse analysis.

Fairclough, N. (1992). Discourse and Text: Linguistic and Intertextual Analysis
within Discourse Analysis. Discourse & Society, 3(2), 193-217.
https://doi.org/10.1177/0957926592003002004

Hall, S., Szymanski, S., & Zimbalist, A. S. (2002). Testing Causality Between
Team Performance and Payroll: The Cases of Major League Baseball and
English Soccer. Journal of Sports Economics, 3(2), 149-168.
https://doi.org/10.1177/152700250200300204

Hambur, F. M. (2009). FACULTY OF HUMANITIES DIPONEGORO
UNIVERSITY SEMARANG .

Heywood, A. (2013). Political Ideas and Ideologies. In A. Heywood, Politics (pp.
27-55). Macmillan Education UK. https://doi.org/10.1007/978-1-137-
27244-7 2

Jargensen, M., & Phillips, L. (2002). Discourse Analysis as Theory and Method.
SAGE Publications Ltd. https://doi.org/10.4135/9781849208871

Kalsum, U. (2008). DEPARTMENT OF ISLAMIC COMMUNICATIONS AND

53



BROADCASTING FACULTY OF DAKWAH SUNAN KALIJAGA STATE
ISLAMIC UNIVERSITY YOGYAKARTA 2008.

Martin, J. M. (2010). Stigma and student mental health in higher education.
Higher Education Research & Development, 29(3), 259-274.
https://doi.org/10.1080/07294360903470969

Millington, B., & Wilson, B. (2016). The greening of golf: Sport, globalization
and the environment. Manchester University Press.
https://doi.org/10.7765/9781526107039

Mulyana, D. (1999). Nuances of communication examines the politics and
communication culture of contemporary society. PT Remaja Rosdakarya.

Najihah, F. M. (2020). THE BEAUTY PROPAGANDA IN BODY CARE
ADVERTISEMENTS. PARADIGM: Journal of Language and Literary
Studies, 3(1), 53-60. https://doi.org/10.18860/prdg.v3i1.9190

Oleh, D., & Fidyah, N. (n.d.). BUSINESS ADMINISTRATION STUDY
PROGRAM FACULTY OF SOCIAL AND POLITICAL SCIENCES
YOGYAKARTA "VETERAN" NATIONAL DEVELOPMENT UNIVERSITY
YOGYAKARTA.

Rahardjo, M. (2021). CRITICAL DISCOURSE ANALYSIS: Study of Public
Discourse around the Pandemic Covid-19. Repository of UIN Malang.
Retrived on 19 may 20024 from http://repository.uin-malang.ac.id/9912/

Spielvogel, J. J. (2003). Western civilization: Comprehensive volume (5th ed).
Thomson/Wadsworth.

Woulansari, A. (2014) Depiction of the Endorser's Physical Appearance in
Dovelndonesia's TVC. Bachelor's thesis, Brawijaya University.

Zahrah, I. U (2018). The Ideological Concept in Beauty Product Advertisement of

Wardah. Thesis English Department. State Islamic University of Sunan
Ampel Surabaya

54



