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ABSTRACT 
 

Primandira, A. (2024). Registers in Social Media TikTok. English Literature Department, 

Faculty of Adab and Humanities, UIN Sunan Ampel Surabaya. Advisors; (I) Prof. Dr. 

H. Mohammad Kurjum, M.Ag, (II) Prof. Dr. H. A. Dzo'ul Milal, M.Pd. 
 

 

     This research aims to reveal the kind of Slang by the community in social media, 

especially TikTok. In this study, the researcher discussed what slang are often used by 

TikTok social media users because currently, TikTok is an application that is very much 

discussed by people, both young and old. This research has two problem formulations: 

(1) What slang are in Zelynafah's video post (2) What is the meaning of the slang in 

Zelynafah's video post. In analyzing data, the researcher used qualitative descriptive 

methods.  

     In analyzing data, researchers used qualitative descriptive methods. To collect data, 

researchers opened the TikTok application first, then continued by slowly observing 

Zelina's video posts one by one to look for slang. After finding the data, the researcher 

will note all the slang words that appear in the video post, then classify them using 

sociolinguistic theory by (Janet Holmes, 2013). Then from these notes the researcher 

analyzed what the slang was and what it meant. 

      Researchers discovered 50 slang words in TikTok user Zelynafah's videos from 

September to June. These words, which are currently used by Americans and Britons, 

express various feelings and functions. Some of the slang words include "get my drift," 

"gotcha," "get off my back," "bonkers," "nut," "div," "porkies," "Bruv," "Jim jams," 

"buttons," "w wicked," "My Chicago," "sheesh," "bloody," "ecstatic," "bloke," "minted," 

"miffed," "hunky-dory," "Jammy," "breeze," "let's bounce," "jiffy," "feeling blue," "my 

bad," "bite your tongue," "let me sleep on it," "thanks a bunch," "real hunk," "slay," 

"GOAT," "PENG," "daft," "gutted," "Loo," "dodgy," "a cuppa," "no biggie," "budge up," 

and "gloomy." 

Keywords: Sociolinguistics, TikTok, Slang 
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ABSTRAK 

       
Primandira, A. (2024). Registers in Social Media TikTok. English Literature Department, Faculty 

of Adab and Humanities, UIN Sunan Ampel Surabaya. Advisors; (I) Prof. Dr. H. 

Mohammad Kurjum, M.Ag, (II) Prof. Dr. H. A. Dzo'ul Milal, M.Pd. 
 

 

      Penelitian ini bertujuan untuk mengungkap jenis-jenis bahasa gaul yang dilakukan 

masyarakat di media sosial khususnya TikTok. Dalam penelitian ini peneliti membahas 

bahasa gaul apa saja yang sering digunakan oleh para pengguna media sosial TikTok 

karena saat ini TikTok menjadi aplikasi yang banyak sekali dibicarakan oleh masyarakat 

baik tua maupun muda. Penelitian ini mempunyai dua rumusan masalah: (1) Apa saja 

bahasa gaul yang terdapat pada postingan video Zelynafah (2) Apa makna bahasa gaul 

pada postingan video Zelynafah. Dalam menganalisis data, peneliti menggunakan 

metode deskriptif kualitatif.  

     Dalam menganalisis data, peneliti menggunakan metode deskriptif kualitatif. Untuk 

mengumpulkan data, peneliti membuka aplikasi TikTok terlebih dahulu, kemudian 

dilanjutkan dengan mengamati satu per satu postingan video Zelina secara perlahan 

untuk mencari bahasa gaul. Setelah menemukan data, peneliti akan mencatat seluruh 

kata-kata slang yang muncul pada postingan video tersebut, kemudian 

mengklasifikasikannya menggunakan teori sosiolinguistik oleh (Janet Holmes, 2013). 

Kemudian dari catatan tersebut peneliti menganalisis apa itu bahasa gaul dan apa 

maksudnya. 

      Peneliti menemukan 50 kata slang dalam video pengguna TikTok Zelynafah pada 

bulan September hingga Juni. Kata-kata yang saat ini digunakan oleh orang Amerika 

dan Inggris ini mengungkapkan berbagai perasaan dan fungsi. Beberapa kata slang 

tersebut antara lain 

 

Keywords: Sosiolinguistik, TikTok, Slang 
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