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INTISARI 

 
Penelitian ini bertujuan untuk mengetahui pengaruh self control terhadap celebrity 

worship dengan loneliness sebagai variabel intervening. Penelitian ini 

menggunakan pendekatan kuantitatif korelasional. Sampel pada penelitian ini 

berjumlah 500 penggemar K-pop di Indonesia. Teknik pengambilan sampel 

menggunakan purposive sampling. Metode pengumpulan data yang digunakan 

adalah kuisioner dengan tiga instrumen yang digunakan yaitu skala celebrity 

worship, skala self control, dan skala loneliness. Analisis data yang digunakan 

antara lain uji regresi linear sederhana dan sobel test. Hasil penelitian ini 

menunjukkan bahwa self control mempengaruhi celebrity worship, self control 

mempengaruhi loneliness, loneliness tidak memengaruhi celebrity worship, dan 

loneliness tidak memediasi pengaruh self control terhadap celebrity worship 

Kata Kunci: self control, celebrity worship, loneliness 
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ABSTRACT 

 
This research aims to determine the effect of self control on celebrity worship with 

loneliness as an intervening variable. This research uses a correlational 

quantitative approach. The sample in this research consisted of 500 K-pop fans in 

Indonesia. The sampling technique uses purposive sampling. The data collection 

method used was a questionnaire with three instruments used, namely the celebrity 

worship scale, self control scale, and loneliness scale. The data analysis used 

includes simple linear regression tests and sobel tests. The results of this study show 

that self control influences celebrity worship, self control influences loneliness, 

loneliness does not influence celebrity worship, and loneliness does not mediate the 

influence of self control on celebrity worship. 

Keywords: self control, celebrity worship, loneliness 
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