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ABSRACT

Rica, Imelda Amalia. “The Role of the Export Center Surabaya and the International
Trade Promotion Center Jeddah, Saudi Arabia, in Enhancing the Export of Processed
Food Products from Small and Medium Enterprises in East Java Province in 2023~
Universitas Islam Negeri Sunan Ampel Surabaya, 2024.

This study discusses the role of the Export Center Surabaya (ECS) in collaboration with
the Jeddah ITPC in enhancing the export of processed food products from small and
medium enterprises (SMEs) in East Java Province. The researcher employed a qualitative-
descriptive approach with data collection techniques through interviews and online data
searches. The data analysis technique utilized was the qualitative data analysis model
based on Miles & Huberman's interactionist model. Based on the interview data obtained,
it was found that ECS plays three important roles in efforts to increase the export of
processed food products by SMEs such as CV Bolu Ketan Mendut, CV Aurasufa, CV Indigo
Sejahtera, and UD Omaku. The research results indicate that ECS's roles include: 1)
Providing one-stop service consultation and support both online and offline, conducting
in-depth product analysis, evaluating product quality, and assessing market potential.
Additionally, ECS offers appropriate recommendations to ensure products meet the
preferences of the Saudi Arabian market. ECS also collaborates with ITPC Jeddah to
establish partnership networks with local distributors. Moreover, ECS provides training
on supply chain management, financial management, and competitive pricing strategies;
2) ECS and ITPC Jeddah facilitate trade promotion for these SMEs through business
matching programs and online promotions via InaExport; 3) ECS and ITPC provide
information to these SMEs through online accessible activities such as socialization
sessions and workshops.

Keywords: ECS, ITPC, Role, SMEs

ABSTRAK

Penelitian ini mambahas tentang peran Export Center Surabaya dengan ITPC Jeddah dalam
meningkatkan ekspor produk makanan olahan usaha kecil menengah Rrovinsi Jawa Timur.
Peneliti menggunakan pendekatan kualitatif-deskriptif dengan teknik pengumpulan data
melalui wawancara dan: penelusuran data .online.;Teknik analisis-data yang digunakan
adalah teknik analisis data kualitatif model interaksionis menurut Miles & Huberman.
Berdasarkan data yang diperoleh melalui wawancara, diketahui bahwa ECS melakukan tiga
peran penting dalam upaya meningkatkan ekspor produk makanan olahan pada usaha kecil
menengah CV Bolu Ketan Mendut, CV Aurasufa, CV Indigo Sejahtera, dan UD Omaku.
Hasil penelitian menunjukkan bahwa peran ECS ini meliputi; 1) memberikan
pendampingan konsultasi one stop service secara online/offline dengan melakukan analisis
yang mendalam terhadap produk, evaluasi kualitas produk, dan potensi pasar. Tidak hanya
itu, ECS juga memberikan rekomendasi yang tepat agar produk sesuai dengan selera pasar
Arab Saudi. Lalu, ECS juga melakukan kolaborasi dengan ITPC Jeddah untuk membangun
jaringan kemitraan dengan distributor lokal. Selanjutnya adalah pemberian pelatihan
mengenai manajemen supply chain, manajemen keuangan, dan strategi pricing yang
kompetitif ; 2) ECS dan ITPC Jeddah memfasilitasi promosi dagang kepada UKM tersebut
diatas dengan program business matching dan promosi online melalui InaExport ; 3) ECS
dan ITPC memberikan informasi kepada UKM tersebut diatas dengan melalui kegiatan
sosialisasi dan workshop yang dapat diakses secara online.

Kata Kunci: ECS, ITPC, Peran, UKM
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