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ABSTRAK 
 

PENGARUH PAPARAN ONLINE GAMBLING ADS DAN MOTIF 

PERJUDIAN TERHADAP PERILAKU PERJUDIAN ONLINE PADA 

MAHASISWA SURABAYA 

 
Oleh: 

Rikza Ramadhan 

 
Perkembangan zaman melalui digital sangat pesat, ditandai dengan banyaknya 
iklan yang bertebaran di dunia digital, termasuk online gambling ads. Penelitian ini 
bertujuan untuk mengetahui pengaruh paparan online gambling ads dan motif 
perjudian terhadap perilaku perjudian online pada mahasiswa di Surabaya. 
Penelitian ini menggunakan pendekatan kuantitatif yang data primernya berasal 
dari hasil kuesioner online yang disebarkan kepada 97 responden kalangan 
mahasiswa berasal dari sembilan universitas di Surabaya. Data yang terkumpul 
diolah menggunakan bantuan software SPSS 25 for windows memakai teknik 
analisis regresi linier berganda. Hasil analisis data penelitian diperoleh formula 
persamaan regresi Y = 14,441 - 0,005X1 + 0,542 X2. Selain itu, hasil uji hipotesis 
menunjukkan bahwa terdapat pengaruh yang signifikan antara paparan online 
gambling ads (X1) dan motif perjudian (X2) terhadap perilaku perjudian online (Y) 
secara simultan. Hal ini dibuktikan dengan besaran nilai F hitung 54,892 > F tabel 3,936 
dan nilai signifikansinya diperoleh sebesar 0,000 < 0,05. Adapun besaran 
pengaruhnya sebesar 53,9% sedangkan sisanya yakni 46,1% berasal dari variabel 
lain. 
 
Kata kunci : Online Gambling Ads, Motif Perjudian, Perilaku Perjudian 

Online 
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ABSTRACK 
 

THE INFLUENCE OF EXPOSURE TO ONLINE GAMBLING ADS AND 

GAMBLING MOTIVES ON ONLINE GAMBLING BEHAVIOR IN 

SURABAYA STUDENTS 

 
 
 

By: 

Rikza Ramadhan 
 
 

The development of the digital era is very rapid, marked by the many 
advertisements scattered in the digital world, including online gambling ads. This 
study aims to determine the influence of online gambling ads exposure and 
gambling motives on online gambling behavior in students in Surabaya. This study 
uses a quantitative approach whose primary data comes from the results of an online 
questionnaire distributed to 97 student respondents from nine universities in 
Surabaya. The collected data was processed using the help of SPSS 25 for windows 
software using multiple linear regression analysis techniques. The results of the 
research data analysis obtained the regression equation formula Y = 14.441 - 
0.005X1 + 0.542 X2. In addition, the results of the hypothesis test show that there is 
a significant influence between exposure to online gambling ads (X1) and gambling 
motives (X2) on online gambling behavior (Y) simultaneously. This is evidenced 
by the value of F calculated 54.892 > F table 3.936 and the significance value was 
obtained as 0.000 < 0.05. The amount of influence is 53.9% while the remaining 
46.1% comes from other variables. 
 
Keywords: Online Gambling Ads, Gambling Motives, Online Gambling 

Behavior 
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