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ABSTRAK 

Skripsi yang berjudul “Pengaruh Sosialiasi, Kepercayaan, dan 

Kemudahan Pembayaran Terhadap Minat Wakaf Uang berbasis Digital 

Payment Di Lembaga Wakaf Mandiri Sidoarjo” ini merupakan hasil 

penelitian kuantitatif yang bertujuan untuk menjawab pertanyaan apakah 

sosialisasi berpengaruh terhadap minat wakaf uang berbasis digital payment 

di Lembaga Wakaf Mandiri, apakah kepercayaan berpengaruh terhadap minat 

wakaf uang berbasis digital payment di Lembaga Wakaf Mandiri, apakah 

kemudahan pembayaran berpengaruh terhadap minat wakaf uang berbasis 

digital payment di Lembaga Wakaf Mandiri, dan apakah sosialisasi, 

kepercayaan, dan kemudahan pembayaran berpengaruh secara parsia; 

terhadap minat wakaf uang berbasis digital payment di Lembaga Wakaf 

Mandiri . 

Metode Penelitian yang digunakan pada penelitian ini adalah metode 

kuantitatif dengan pendekatan field research. Sampel data dalam penelitian 

ini berjumlah 52 responden dengan non probability sampling. Alat analisis 

yang digunakan adalah SPSS 26 yang digunakan untuk menguji beberapa uji 

seperti uji validitas, uji reabilitas, uji asumsi klasik meliputi uji normalitas uji 

multikoleaniritas dan uji heteroskesdasitas , uji linear berganda, dan uji 

hipotesis yang meliputi uji t (parsial) dan uji f (simultan).  

Hasil penelitian menunjukkan bahwa ada pengaruh sosialisasi, 

kepercayaan, dan kemudahan pembayaran terhadap minat wakaf uang 

berbasis digital payment di Lembaga Wakaf Mandiri dengan nilai R square 

sebesar 0,662, dapat diartikan bahwa sebanyak 66,2% minat wakaf uang 

berbasis digital payment dipengaruhi oleh Sosialisas (X1), Kepercayaan (X2) 

dan Kemudahan Pembayaran (X3), sedangkan 33,8% dipengaruhi diluar 

faktor penelitian. 

Dengan adanya hasil penelitian ini, diharapkan bagi Nadzir dapat 

meningkatkam pada sistem sosialisasi, kepercayaan, dan kemudahan 

pembayaran minat waqif dalam berwakaf uang trus meningkat. Bagi peneliti 

selanjutnya, diharapkan dapat mengembangkan kembali penelitian ini lebih 

lanjut dengan menambah variabel atau faktor lain yang mempunyai pengaruh 

lebih besar lagi terhadap minat wakaf uang berbasis digital payment.  

 

Kata Kunci : Sosialisasi, Kepercayaan, Kemudahan Pembayaran, Minat, 

Wakaf Uang, Digital Payment 
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ABSTRACT 

The thesis entitled "The Influence of Socialization, Trust, and Ease 

of Payment on Interest in Digital Payment-based Cash Waqf at Mandiri 

Waqf Institutions Sidoarjo" is the result of quantitative research which aims 

to answer the question whether socialization has an effect on interest in digital 

payment-based cash waqf at Mandiri Waqf Institutions. trust influences 

interest in digital payment-based cash waqf at the Mandiri Waqf Institution, 

does ease of payment influence interest in digital payment-based cash waqf 

at the Mandiri Waqf Institution, and do socialization, trust and ease of 

payment have a partial effect; regarding interest in digital payment-based cash 

waqf at the Mandiri Waqf Institution. 

The research method used in this research is a quantitative method with 

a field research approach. The data sample in this study consisted of 52 

respondents using nonprobability sampling. The analytical tool used is SPSS 

26 which is used to test several tests such as validity tests, reliability tests, 

classical assumption tests including normality tests, multicollinearity tests 

and heteroscedasticity tests, multiple linear tests, and hypothesis tests which 

include t (partial) tests and f tests ( simultaneously). 

The results of the research show that there is an influence of 

socialization, trust, and ease of payment on interest in digital payment-based 

cash waqf at the Mandiri Waqf Institution with an R square value of 0.662, 

meaning that as much as 66.2% of interest in digital payment-based cash waqf 

is influenced by Socialization (X1), Trust (X2) and Ease of Payment (X3), 

while 33.8% was influenced by faktors outside the research. 

With the results of this research, it is hoped that Nadzir can improve the 

socialization system, trust and ease of payment. Waqifs' interest in donating 

cash will continue to increase. For future researchers, it is hoped that they can 

develop this research further by adding other variabels or faktors that have an 

even greater influence on interest in digital payment-based cash waqf. 

 

Keywords: Socialization, Trust, Ease of Payment, Interest, Cash 

Endowments, Digital Payments 
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