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ABSTRACT

Firnanda, Aprilia. "The Influence of the Special Event Day Promotion for the
Shopee Application on Impulse Buying Behavior in Tanjungan Village, Driyorejo
District, Gresik Regency." Sunan Ampel State Islamic University Surabaya, 2024.

This research aims to determine the influence of the Shopee application's special
event day promotion on impulse buying behavior and how big the influence is. The
method used is causal quantitative with data collection techniques in the form of
questionnaires. The sampling technique used was Simple Random Sampling and
100 respondents were obtained. The data analysis used in this research is simple
linear regression analysis, T test and coefficient of determination. The results of
this research indicate that Special Event Day promotions have a significant effect
on Impulse Buying behavior. Obtained from a calculated t value of 7.470, a
significance of 0.000<0.05 and an R square value of 0.368 or 36.8%, the remaining
63.2% was influenced by other variables not examined in this research.

Keywords: Influence, Special Event Day Promotion, Impulse Buying

ABSTRAK

Firnanda, Aprilia. “Pengaruh Promosi Special Event Day Aplikasi Shopee
Terhadap Perilaku Impulse Buying di Desa Tanjungan Kecamatan Driyorejo
Kabupaten Gresik”. Universitas Islam Negeri Sunan Ampel Surabaya, 2024.

Penelitian ini bertujuan untuk mengetahui pengaruh promosi special event day
aplikasi shopee terhadap perilaku impulse buying dan berapa besar pengaruhnya.
Metode yang digunakan adalah kuantittaif kausal dengan teknik pengumpulan data
berupa kuesioner. Teknik sampling yang digunakan adalah Simple Random
Sampling dan diperoleh. 100 responden:. Analisis data' yang digunakan pada
penelitian “ini "yaitu analisis regresi linier sederhana, "UJi- T dan koefisien
determinasi. Hasil penelitian ini menunjukkan bahwa promosi Special Event Day
berpengaruh secara signifikan terhadap perilaku Impulse Buying. Diperoleh dari
nilai t hitung sebesar 7,470, signifikansi 0,000<0,05 dan nilai R square sebesar
0,368 atau 36,8%, sisanya sebesar 63,2% dipengaruhi oleh variabel lain yang tidak
diteliti dalam penelitian ini.

Kata Kunci: Pengaruh, Promosi Special Event Day, Impulse Buying
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