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ABSTRAK

Anesa Hiramay Niamahesa, NIM. 04020520041, 2024.
Pengaruh Komunikasi Persuasif Melalui Fitur Shopee Live
Terhadap Keputusan Pembelian Mahasiswa Ilmu Komunikasi
Universitas Islam Negeri Sunan Ampel Surabaya.

Penelitian ini bertujuan untuk mengetahui seberapa kuat
hubungan dan seberapa besar pengaruh dari komunikasi
persuasif melalui fitur Shopee Live terhadap keputusan
pembelian mahasiswa Ilmu Komunikasi di Universitas Islam
Negeri Sunan Ampel Surabaya. Untuk menguraikan persoalan
tersebut, peneliti menggunakan metode kuantitatif inferensial
dalam bingkai teori Elaboration Likelihood Model (model
elaborasi kemungkinan), dengan rumus Kkolerasi product
moment, maka diperoleh nilai sebesar, r hitung 0,629. Jadi, r
hitung > r tabel. (0,629 >0,299). Teknik pengolahan dan analisis
data dalam penelitian ini menggunakan uji normalitas, uji
validitas, uji asumsi klasik, uji t (parsial), uji koefisien korelasi,
dan uji regresi linier sederhana menggunakan aplikasi SPSS.

Hasil penelitian dilihat dari uji t menunjukkan bahwa
(thitung > t tabel) yaitu 6,815 >.1,993. Sehingga, dapat disimpulkan
Ha diterima dan Ho ditolak atau terdapat pengaruh komunikasi
persuasif melalui fitur Shopee Live terhadap keputusan
pembelian. Maka, berdasarkan uji koefisien determinasi
ditemukan angka sebesar 39,5% pengaruh komunikasi persuasif
melalui fitur Shopee Live terhadap keputusan pembelian
mahasiswa Ilmu Komunikasi Universitas Islam Negeri Sunan
Ampel Surabaya.

Kata Kunci : Komunikasi Persuasif, Marketplace Shopee,
Keputusan Pembelian
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ABSTRACT

Anesa Hiramay Niamahesa, NIM. 04020520041, 2024. The
Effect of Persuasive Communication Through Shopee Live and
Flash Sale Features on Purchasing Decisions of Uinsa
Communication Science Students.

This study aims to determine how strong the relationship
is and how much influence persuasive communication through
the Shopee Live feature has on the purchasing decisions of
Communication Science students at Sunan Ampel Surabaya
State Islamic University. To describe these issues, researchers
use inferential quantitative methods in the framework of the
elaboration likelihood model theory, with the product moment
correlation formula, then obtained a value of, r count 0.629. So,
r count> r table. (0,629 > 0,2). Data processing and analysis
techniques in this study used normality test, validity test,
classical assumption test, t test (partial), correlation coefficient
test, and simple linear regression test using SPSS application.

The results of the study ‘seen from the t test show that
(tcount™ trable), namely 6,815/> 1,993. So, it can be concluded that
HI is accepted and HO is rejected or there is an effect of
persuasive communication through the Shopee Live feature on
purchasing decisions. Then, based on the coefficient of
determination test, it was found that 39.5% of the influence of
persuasive communication through the Shopee Live feature on
the purchasing decisions of Communication Science students at
Sunan Ampel Surabaya State Islamic University.

Keywords: Persuasive Communication, Shopee Marketplace,
Purchase Decision
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