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ABSTRAK 

Skripsi ini berudul “Analisis Strategi Fundraising Zakat Digital Di Badan 

Amil Zakat Nasional Provinsi Jawa Timur”. Tujuan dari penelitian ini menjawab 

rumusan masalah tentang bagaimana pola strategi fundraising digital di Badan Amil 

Zakat Nasional Provinsi Jawa Timur dan bagaimana analisis Analisis strategi 

fundraising zakat digital di Badan Amil Zakat Nasional Provinsi Jawa Timur. 

Penelitian ini dilakukan di Badan Amil Zakat Nasional Provinsi Jawa Timur 

dengan subjek penelitian strategi fundraising zakat digital. Metode penelitian yang 

digunakan adalah metode kualitatif deskriptif dengan penggunaan Teknik 

pengumpulan data yakni wawancara, observasi dan dokumentasi. 

Adapun hasil penelitiannya adalah terkait pengoptimalan adanya teknologi 

terbaru pada fundraising zakat digital di Badan Amil Zakat Nasional sedikit kurangnya 

literasi dari potensi angka peningkatan penggunaan teknologi terhadap zakat digital di 

lingkup Badan Amil Zakat Nasional. Baznas Provinsi berupaya mengoptimalkan pola 

strategi fundraising digital guna meningkatkan potensi pembayaran zakat melalui kanal 

digital dengan menggunakan media informasi sebagai rujukan pengenalan zakat digital, 

Upaya tersebut berjalan dengan baik. Potensi adanya digital zakat di Badan Amil Zakat 

Nasional Jawa Timur menghasilkan nilai yang positif. 

Adapun saran dari peneliti adalah peran pemuda terutama generasi Z atau 

milenial guna mensukseskan peran media sebagai pengoptimalan zakat digital di era 

industry 4.0 yang akan bertransformasi menuju industry 5.0 dengan sosialisasi melalui 

kanal digital untuk mempermudah calon muzakki dalam melaksanakan zakat di Badan 

Amil Zakat Nasional Provinsi Jawa Timur. 

Kata Kunci : Zakat, Fundrasing Zakat Digital
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ABSTRACT 

This thesis is entitled "Analysis of Digital Zakat Fundraising Strategies in the 

National Amil Zakat Board of East Java Province". The purpose of this study is to 

answer the formulation of the problem about how to pattern a digital fundraising 

strategy at the National Amil Zakat Agency for East Java Province and how to analyze 

digital zakat fundraising strategy at the National Amil Zakat Agency for East Java 

Province. 

This research was conducted at the National Amil Zakat Agency in East Java 

Province with the subject of research on digital zakat fundraising strategies. The 

research method used is descriptive qualitative method with the use of data collection 

techniques namely interviews, observation and documentation. 

The results of his research are related to optimizing the existence of the latest 

technology in digital zakat fundraising at the National Amil Zakat Agency, there is a 

slight lack of literacy from the potential increase in the use of technology for digital 

zakat within the scope of the National Amil Zakat Agency. The Provincial Baznas is 

trying to optimize the pattern of digital fundraising strategies to increase the potential 

for zakat payments through digital channels by using information media as a reference 

for the introduction of digital zakat. These efforts are going well. The potential for 

digital zakat at the East Java National Amil Zakat Agency produces positive values. 

The suggestions from researchers are the role of youth, especially generation Z 

or millennials, to succeed in the role of the media as optimizing digital zakat in the 

industry 4.0 era which will transform towards industry 5.0 by socializing through 

digital channels to make it easier for muzakki candidates to carry out zakat at the 

National Amil Zakat Agency, East Java Province. 

Keywords: Zakat, Digital Zakat Fundraising.
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