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ABSTRAK 

 

Zakat merupakan instrumen untuk memeratakan pendapatan guna 

mengurangi angka kemiskinan. Salah satu lembaga yang mengelola dana zakat 

adalah NU Care-LAZISNU Kecamatan Wonocolo. Penelitian ini bertujuan untuk 

mengetahui Pengaruh Digital Payment System, Promosi Dan Kualitas Pelayanan 

Terhadap Minat Membayar Zakat Di NU CARE-LAZISNU Kecamatan Wonocolo 

Surabaya. 

Jenis penelitian ini menggunakan metode penelitian kuantitatif. Populasi 

dalam penelitian ini adalah muzakki NU CARE-LAZISNU Kecamatan Wonocolo 

Kota Surabaya sebanyak 10.773 muzzaki. Pengambilan sampel mengunakan 

metode random sampling dan diperoleh sampel sebanyak 99 responden. Teknik 

analisis data yang digunakan adalah analisis regresi linier berganda dengan program 

SPSS versi 27 dalam pengelolaan datanya.  

Hasil penelitian menunjukkan: (1) digital payment system berpengaruh 

terhadap minat membayar zakat di NU CARE-LAZISNU Kecamatan Wonocolo, 

(2) promosi berpengaruh terhadap minat membayar zakat di NU CARE- LAZISNU 

Kecamatan Wonocolo, (3) kualitas pelayanan berpengaruh terhadap minat 

membayar Zakat di NU CARE-LAZISNU Kecamatan Wonocolo, (4) digital 

payment system, promosi, dan kualitas pelayanan berpengaruh terhadap minat 

membayar zakat di NU CARE-LAZISNU Kecamatan Wonocolo. 

Bagi akademis hasil penelitian diharapkan dapat digunakan pedoman 

referensi dan literatur, khususnya bagi penelitian yang membahas tentang zakat. 

Bagi lazisnu Wonocolo diharapkan rutin melaksanakan meningkatkan pelayanan 

kepada muzakki. Penelitian ini diharapkan sebagai pedoman peneliti selanjutnya 

untuk menyempurnakan penelitiannya dengan memperluas variabel. 

Kata Kunci: Digital Payment System, Promosi, Kualitas Pelayanan Dan Minat 

Membayar Zakat 
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ABSTRACT 

 

Zakat is an instrument to equalize income in order to reduce poverty. One 

of the institutions that manage zakat funds is NU Care-LAZISNU Wonocolo 

District. This study aims to determine the effect of Digital Payment System, 

Promotion and Service Quality on Interest in Paying Zakat at NU CARE-LAZISNU 

Wonocolo Surabaya District. 

This type of research uses quantitative research methods. The population in 

this study were muzakki NU CARE-LAZISNU Wonocolo District, Surabaya City, 

totaling 10,773 muzzaki. Sampling using random sampling method and obtained a 

sample of 99 respondents. The data analysis technique used is multiple linear 

regression analysis with the SPSS version 27 program in data management.  

The results showed: (1) digital payment system affects the interest in paying 

zakat at NU CARE-LAZISNU Wonocolo District, (2) promotion affects the interest 

in paying zakat at NU CARE- LAZISNU Wonocolo District, (3) service quality 

affects the interest in paying zakat at NU CARE-LAZISNU Wonocolo District, (4) 

digital payment system, promotion, and service quality affect the interest in paying 

zakat at NU CARE-LAZISNU Wonocolo District. 

For academics, the research results are expected to be used as reference 

guidelines and literature, especially for research that discusses zakat. For Wonocolo 

lazisnu, it is expected to routinely carry out improved services to muzakki. This 

research is expected to serve as a guide for further researchers to refine their 

research by expanding variables. 

Keywords: Digital Payment System, Promotion, Service Quality and Interest in 

Paying Zakat 
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