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INTISARI 

Teknologi yang terus berkembang dan sistem akses yang mudah dipahami 

menjadikan individu untuk melakukan self-disclosure melalui situs komunikasi di 

media sosial. Penelitian ini bertujuan untuk mengetahui pengaruh self-esteem dan 

trust terhadap self-disclosure pada remaja pengguna instagram. Subjek pada 

penelitian ini adalah remaja pengguna instagram dengan rentang usia 18-25 tahun 

yang berjumlah 362. Penelitian ini menggunakan metode kuantitatif regresi 

berganda. Instrumen yang digunakan dalam penelitian ini berjumlah tiga, yaitu Self-

Disclosure Scale, Self-Esteem Scale dan Trust Scale. Hasil penelitian menunjukkan 

bahwa self-esteem dan trust masing-masing berpengaruh secara signifikan terhadap 

self-disclosure. Selain itu self-esteem dan trust secara simultan atau secara bersama-

sama berpengaruh terhadap self-disclosure.  

Kata Kunci: Self-Disclosure, Self-Esteem, Trust 
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ABSTRAC 

Technology that continues to develop and an easy-to-understand access system 

allows individuals to carry out self-disclosure through communication sites on 

social media. This research aims to determine the influence of self-esteem and trust 

on self-disclosure among teenage Instagram users. The subjects in this research 

were 362 teenage Instagram users with an age range of 18-25 years. This research 

used a quantitative multiple regression method. There were three instruments used 

in this research, namely the Self-Disclosure Scale, Self-Esteem Scale and Trust 

Scale. The research results show that self-esteem and trust each have a significant 

effect on self-disclosure. Apart from that, self-esteem and trust simultaneously or 

jointly influence self-disclosure. 

Keywords: Self-Disclosure, Self-Esteem, Trus
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