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ABSTRACT 

Syadili, Muhammad Abi Hasan “The social stage in Gen Z's social media 

anonymity (Study of multiple-account owners X)” Universitas Islam Negeri Sunan 

Ampel Surabya, 2024. 

The multiple-account phenomenon on social media has become Gen Z's strategy in 

shaping and managing their identity. This research analyzes how multiple-account 

owners on platform X build a “social stage” through anonymity from the 

perspective of Erving Goffman's dramaturgy theory. Anonymous accounts serve as 

a “front stage” to display a constructed persona according to audience 

expectations, while real life becomes the “back stage,” where individuals are more 

authentic and free from social pressure. Using case studies, this research explores 

the motivations, strategies, and differences in interactions on both stages. As a 

result, anonymity allows the expression of opinions, emotions, and alternative 

identities without attachment to the original identity, while also being a medium for 

building social networks according to emotional preferences and needs. 

 

Keywords: multiple accounts, social media, Gen Z, dramaturgy, anonymity. 
 

ABSTRAK 

Syadili, Muhammad Abi Hasan “Panggung Sosial Dalam Anonimitas Media 

Sosial Gen Z (Studi  Pemilik Multiple-Account X)” Universitas Islam Negeri Sunan 

Ampel Surabya, 2024. 
 

Fenomena multiple-account di media sosial menjadi strategi Gen Z dalam 

membentuk dan mengelola identitas mereka. Penelitian ini menganalisis 

bagaimana pemilik multiple-account di platform X membangun "panggung sosial" 

melalui anonimitas dengan perspektif teori dramaturgi Erving Goffman. Akun 

anonim berfungsi sebagai "panggung depan" untuk menampilkan persona yang 

dikonstruksi sesuai ekspektasi audiens, sementara kehidupan nyata menjadi 

"panggung belakang," tempat individu lebih autentik dan bebas dari tekanan 

sosial. Dengan studi kasus, penelitian ini mengeksplorasi motivasi, strategi, dan 

perbedaan interaksi di kedua panggung. Hasilnya, anonimitas memungkinkan 

ekspresi opini, emosi, dan identitas alternatif tanpa keterikatan dengan identitas 

asli, sekaligus menjadi media membangun jaringan sosial sesuai preferensi dan 

kebutuhan emosional. 
 

Kata Kunci: multi akun, media sosial, Gen Z, dramaturgi, anonimitas. 
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