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ABSTRAK

Aulia Madaniah. 04020521051, 2025. Fenomena Binge Scrolling
TikTok sebagai Bentuk Ketergantungan Generasi Z terhadap Mass
Self~-Communication di Media Sosial

Kata Kunci: Binge scrolling, TikTok, Generasi Z,
Ketergantungan, Mass Self-Communication

Penelitian ini mengkaji binge scrolling TikTok pada
Generasi Z sebagai bentuk ketergantungan media dan
manifestasi Mass Self~-Communication Castells. Melalui
wawancara mendalam, studi kualitatif ini menganalisis
pengalaman binge scrolling lintas kategori informan (siswa,
mahasiswa, fresh graduate, pekerja). Hasil penelitian
menunjukkan binge scrolling didorong oleh kebutuhan spesifik
tiap kategori: pengisi kekosongan (siswa), pelarian stres
(mahasiswa), respons ketidakpastian (fresh graduate), dan
hiburan instan (pekerja). Ketergantungan ini diperkuat oleh
pengaruh TikTok pada kognitif, afektif, dan perilaku pengguna.
TikTok juga memfasilitasi Mass Self~-Communication, di mana
pengguna aktif berbagi, berinteraksi, dan memproduksi konten.
Meskipun bermanfaat, binge scrolling berdampak negatlf pada
produktivitas dan keseimbangan hidup. 'Oleh karena itu,
diperlukan kesadaran digital dan pengendalian diri menjadi
krusial bagi Generasi Z dalam interaksi digital yang kompleks
ini.



ABSTRACT

Aulia Madaniah. 04020521051, 2025. The Phenomenon of
Binge Scrolling TikTok as a Form of Gen Z's Dependency on
Mass Self-Communication on Social Media.

Keywords: Binge scrolling, TikTok, Generation Z,
Dependency, Mass Self-Communication

This research examines TikTok binge scrolling in
Generation Z as a form of media dependence and a manifestation
of Mass Self-Communication Castells. Through in-depth
interviews, this qualitative study analyzes the experience of
binge scrolling across categories of informants (students,
students, fresh graduates, workers). The research results show
that binge scrolling is driven by the specific needs of each
category: filling the void (students), stress escape (college
students), uncertainty response (fresh graduates), and instant
entertainment (workers). This dependency is reinforced by
TikTok's influence on users' cognitive, affective, and behavioral
outcomes. TikTok jalso facilitates Mass Self-Communication,
where users actively share, interact, and produce content.
Although beneficial, binge scrolling has a negative impact on
productivity and life balance. Therefore, the need for digital
awareness and self-control is crucial for Generation Z in these
complex digital interactions.
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