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ABSTRAK  
(Bahasa Indonesia) 

 
Muhammad Firmansyah, NIM 04010120018, 2024. Judul 
Skripsi Analisis Isi 
Kalangan Narapidana di Kanal Youtube 
 

Fokus pada penelitian ini adalah pesan dakwah Ustadz 

youtubenya ketika ia mengisi di penjara. 
 Penelitian ini menggunakan metode analisis isi 
kuantitatif ini dilakukan dengan pendekatan deskriptif. 
Kemudian peneliti mengobservasi untuk mengumpulkan data, 
lalu dianalisis menggunakan Teknik analisis isi kuantitatif.  
 Hasil penelitian menunjukan bahwa dalam ceramah 

1). Pesan 
  

 Temuan dalam penelitian ini mengungkapkan jumlah 
dan persentase setiap pesan dakwah, yakni : 1). Pesan Aqidah 
dengan total frekuensi 28 pesan dan memiliki persentase 

memiliki persentase 37,04%, 3). Pesan Akhlak dengan total 
frekuensi 23 pesan dan memiliki persentase 28,40%. 
 
Kata Kunci : Pesan, Dakwah, Media Sosial 
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ABSTRACT 
(Bahasa Inggris) 

The focus of this study is the message of Ustadz Das'ad 
Latif's preaching in his lectures uploaded on his YouTube 
channel when he was in prison. 

This study uses a quantitative content analysis method 
which is carried out with a descriptive approach. Then the 
researcher observed to collect data, then analyzed using 
quantitative content analysis techniques. 

The results of the study showed that in Ustadz Das'ad 
Latif's lectures there were three preaching messages, namely: 
1). Aqidah Message, 2). Sharia Message, 3). Moral Message. 

The findings in this study reveal the number and 
percentage of each preaching message, namely: 1). Aqidah 
Message with a total frequency of 28 messages and has a 
percentage of 34.57%, 2). Sharia Message with a total frequency 
of 30 messages and has a percentage of 37.04%, 3). Moral 
Message with a total frequency of 23 messages and has a 
percentage of 28.40%. 
 
Keywords: Massage, , Social Media 
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ABSTRAK 
(Bahasa Arab) 
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