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INTISARI

Penelitian ini bertujuan untuk mengetahui hubungan antara Kontrol Diri dan Fear
Of Missing Out (FOMO) dengan perilaku Impulsive Buying pada generasi Z
pengguna e-commerce di Kota Surabaya. Metode penelitian ini menggunakan
kuantitatif dengan pengumpulan data melalui kuesioner yang telah diuji.
Pengambilan sampel dilakukan dengan menggunakan teknik purposive sampling
yang menghasilkan 385 responden Generasi Z pengguna platform e-commerce di
Surabya. Ada tiga instrumen yang digunakan, yaitu Impulsive Buying Tendency
Scale (IBTS), Self-control Scale (SCS), dan Fear Of Missing Out Scale (FOMOQOS).
Selanjutnya, data dianalisis menggunakan teknik analisis regresi linier berganda.
Hasil penelitian ini menunjukkan bahwa terdapat hubungan yang signifikan antara
kontrol diri dan Fear Of Missing Out (FOMO) terhadap Impulsive Buying pada
Generasi Z pengguna e-commerce di Kota Surabaya.

Kata Kunci : Impulsive Buying, Kontrol Diri, Fear Of Missing Out, Generasi Z



ABSTRACT

This study aims to determine the relationship between Self-Control and Fear Of
Missing Out (FOMO) with Impulsive Buying behavior in Generation Z e-
commerce users in Surabaya City. This research method uses quantitative with data
collection through a questionnaire that has been tested. Sampling was carried out
using a purposive sampling technique which resulted in 385 Generation Z
respondents who are e-commerce platform users in Surabaya. There are three
instruments used, namely the Impulsive Buying Tendency Scale (IBTS), Self-
control Scale (SCS), and Fear Of Missing Out Scale (FOMOS). Furthermore, the
data was analyzed using multiple linear regression analysis techniques. The results
of'this study indicate that there is a significant relationship between self-control and
Fear Of Missing Out (FOMO) on Impulsive Buying in Generation Z e-commerce
users in Surabaya City.

Keywords: Impulsive Buying, Self-Control, Fear Of Missing Out, Generation Z
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