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ABSTRACT 

Setyohadi, Rizka Indah. “The Role of Villa Sumatra Coffee Company in Indonesian Coffee 

Gastrodiplomacy in Egypt 2020-2024” 

Indonesian coffee is highly favored by Egyptian society due to its distinctive aroma and flavor. 

Moreover, the presence of Indonesian coffee in Egypt is supported by a series of 

gastrodiplomacy strategies implemented by the Indonesian government, such as facilitating 

meetings between Indonesian business actors and potential buyers and importers in Egypt, as 

well as participating in various promotional events. The Indonesian government also engages 

with Indonesian diaspora and students in Egypt, organizes coffee workshops, and utilizes 

various media platforms to promote Indonesian coffee. Furthermore, the researcher found that 

Villa Sumatra Coffee Company, as a non-state actor, actively promotes Indonesian coffee. Villa 

Sumatra Coffee Company is a business that specializes in offering Indonesian specialty coffee 

and markets it by emphasizing the local values embedded in Indonesian coffee. This prompted 

the researcher to explore the role of Villa Sumatra Coffee as a non-state actor in supporting 

Indonesia’s gastrodiplomacy efforts in Egypt. This study employs a descriptive qualitative 

method, in which the data collected will be narrated to interpret its meaning. The research 

finds that Villa Sumatra Coffee Company, as a diplomacy actor, utilizes coffee as a diplomatic 

tool, with facilitation from the Indonesian government. This demonstrates both legitimacy and 

effectiveness, while also blurring the lines between domestic and international affairs. The role 

of Villa Sumatra Coffee Company in Indonesia's gastrodiplomacy is reflected through the 

initiatives proposed by Juyan Zhang, namely: product marketing strategy, food event strategy, 

coalition building strategy, and media relation strategy. 

Keywords: Indonesian Coffee; Gastrodiplomacy Strategy; Villa Sumatra Coffee Company 

 

ABSTRAK 

Setyohadi, Rizka Indah. “Peran Villa Sumatra Coffee Company dalam Gastrodiplomasi Kopi 

Indonesia di Mesir Tahun 2020-2024” 

Kopi Indonesia banyak diminati oleh masyarakat Mesir karena aroma dan cita rasanya yang 

khas. Selain itu, eksistensi kopi Indonesia di Mesir juga didukung oleh serangkaian strategi 

gastrodiplomasi Indonesia, seperti memberikan fasilitasi pertemuan pelaku usaha Indonesia 

dengan calon buyer dan importir Mesir, partisipasi pada berbagai kegiatan atau event promosi. 

Pemerintah Indonesia juga menggandeng para diaspora dan mahasiswa Indonesia di Mesir, 

menyelenggarakan workshop kopi serta memanfaatkan berbagai media dalam mempromosikan 

kopi Indonesia. Kemudian, peneliti menemukan bahwa Villa Sumatra Coffee Company 

sebagai aktor non-state secara aktif mempromosikan kopi Indonesia. Villa Sumatra Coffee 

Company, perusahaan yang secara khusus menawarkan kopi spesialti asal Indonesia dan 

memasarkannya dengan nilai nilai lokal kopi Indonesia. Hal inilah yang kemudian menarik 

bagi peneliti untuk mengetahui peran Villa Sumatra Coffee sebagai aktor non negara dalam 

mendukung gastrodiplomasi Indonesia di Mesir. Penelitian ini akan menggunakan metode 

kualitatif deskriptif, sehingga data yang diperoleh akan dinarasikan untuk memahami makna. 

Penelitian ini menemukan bahwa Villa Sumatra Coffee Company sebagai pelaku diplomasi 

menggunakan kopi sebagai objek diplomasi, dengan fasilitasi dari pemerintah Indonesia, hal 

tersebut menunjukkan legitimasi dan efektivitas sekaligus mengaburkan batas antara urusan 

domestik dan internasional. Peran Villa Sumatra Coffee Company dalam gastrodiplomasi 
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Indonesia terangkum dalam inisiatif ala Juyan Zhang yaitu product marketing strategy, food 

event strategy, coalition building strategy, dan media relation strategy. 

Kata Kunci: Kopi Indonesia; Strategi Gastrodiplomasi; Villa Sumtra Coffee Company 
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