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ABSTRAK

Isu-isu global seperti perubahan iklim meningkatkan kesadaran
masyarakat akan pentingnya menjaga lingkungan. Dalam situasi seperti ini,
produk ramah lingkungan atau Green Product menjadi tren yang relevan.
Green Product sepertt tumbler, adalah produk yang dibuat dengan
mempertimbangkan bahan dan proses produksi yang menguntungkan
lingkungan. Terdapat beberapa faktor yang mempengaruhi keputusan
konsumen untuk membeli Green Product, salah satunya yaitu Environmental
Awareness dan Green Attitude.

Penelitian ini bertujuan untuk menguji pengaruh Green Product Dan
Environmental Awareness terhadap Purchase Decision Yang Dimediasi oleh
Green Attitude Pada Produk Tumbler di Universitas Hang Tuah Surabaya.
Penelitian ini menggunakan jenis penelitian kuantitatif deskriptif. Adapun
populasi dalam penelitian ini adalah seluruh mahasiswa aktif Universitas Hang
Tuah Surabaya tahun akademik 2023/2024 yang berasal dari Program Studi
Farmasi yaitu berjumlah 250 mahasiswa dengan sampel yang digunakan yaitu
126 mahasiswa yang ditentukan melalui rumus Slovin. Penelitian ini diolah
menggunakan bantuan software SmartPLS 4, serta menggunakan metode
analisis SEM-PLS yang dilengkapi dengan Uji Hipotesis dan Uji Intervening.

Hasil dalam penelitian ini menunjukkan bahwa secara parsial Green
Product dan Environmental Awareness berpengaruh terhadap Green Attitude.
Kemudian ditemukan bahwa Green Product tidak berpengaruh terhadap
Purchase Decision, sedangkan Environmental Awareness berpengaruh
terhadap Purchase Decision. Green Attitude terbukti dapat berpengaruh
terhadap Purchase Decision, selain itu Green Attitude juga dapat memediasi
Green Product dan Environmental Awareness Terhadap Purchase Decision.

|
Kata Kunci : Green Product, Environmental Awareness, Green Attitude, dan
Purchase Decision
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ABSTRACT

Global issues such as climate change have increased public awareness
of the importance of protecting the environment. In this context, environmentally
friendly products or Green Products have become a relevant trend. Green
Products, such as tumblers, are items designed with materials and production
processes that benefit the environment. Several factors influence consumers’
decisions to purchase Green Products, one of which is Environmental Awareness
and Green Attitude.

This study aims to examine the effect of Green Product and
Environmental Awareness on Purchase Decision mediated by Green Attitude
toward tumbler products at Hang Tuah University Surabaya. This research uses
a descriptive quantitative approach. The population in this study consists of all
active students of Hang Tuah University Surabaya for the 2023/2024 academic
vear from the Pharmacy Study Program, totaling 250 students. The sample used
consists of 126 students determined using the Slovin formula. The data in this
study were processed using SmartPLS 4 software and analyzed through the SEM-
PLS method, accompanied by hypothesis testing and intervening effect testing.

The results of the study show that, partially, Green Product and
Environmental Awareness influence Green Attitude. Furthermore, it was found
that Green Product does not influence Purchase Decision, while Environmental
Awareness does. Green Attitude has a proven effect on Purchase Decision, and
it also mediates the influence of Green Product and Environmental Awareness
on Purchase Decision.

Keywords: Green Product, Environmental Awareness, Green Attitude, Purchase
Decision
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