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ABSTRAK

Abdul Aziz Hakim (04040120072) 2025
Gaya Retorika Dakwah KH Yahya Zainul Ma’arif Melalui
Kanal YouTube Al-Bahjah TV

Penelitian ini  bertujuan untuk menjelaskan gaya
retorika dakwah KH Yahya Zainul Ma’arif melalu kanal
youtube Al- Bahjah TV. Metode penelitian yang digunakan
adalah deskriptif dengan pendekatan kualitatif. Dengan
landasan teori analisis isi teks. Proses pengumpulan atau
mencakup observasi dan kajian pustaka. Hasil penelitian
teridentifikasi tiga jenis gaya retorika dakwah. Olah verbal
yang digunakan KH Yahya Zainul Ma'arif menggunakan gaya
bahasa baku atau percakapan. Gaya bahasa berdasarkan
struktur kalimat yang digunakan KH Yahya Zainul Ma'arif
lalah model bahasa klimaks. Olah visual, dapat dikatakan olah
visual dari KH Yahya Zainul Ma'arif tergolong bagus dan
menarik. Mulai dari cara berpakaian beliau yang sederhana
tetapi rapi sehingga membuat beliau terlihat berwibawa. Olah
vokal yang: dimiliki (oleh :\KH, Yahya Zainul {Ma‘arif dapat
dikategorikan sebagai  vokal yang bagus, hal tersebut dapat
dilihat dari bagaimana beliau mengatur intonasi suaranya
ketika memberikan penekanan-penekanan pada materi yang
disampaikan. peneliti berharap pada peneliti yang akan
meneliti judul serupa untuk bisa lebih mengembangkan lagi
penelitian pada topik yang belum tercantum perihal gaya
retorika dakwabh.

Kata Kunci: Gaya Retorika, Dakwah, Al-Bahjah TV.
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ABSTRACT

Abdul Aziz Hakim (04040120072) 2025
KH Yahya Zainul Ma'arif's Preaching Rhetorical Style
Through Al-Bahjah TV YouTube Channel

This study aims to explain the preaching rhetorical style
of KH Yahya Zainul Ma'arif through the Al-Bahjah TV
YouTube channel. The research method used is descriptive
with a qualitative approach. With a theoretical basis for text
content analysis. The collection process or includes observation
and literature review. The results of the study identified three
types of preaching rhetorical styles. Verbal processing, which
IS used, KH Yahya Zainul Ma'arif uses standard or
conversational language style. The language style based on the
sentence structure used by KH Yahya Zainul Ma'arif is the
climax language model. Visual processing, it can be said that
the visual processing of KH Yahya Zainul Ma'arif is quite good
and interesting. Starting from the way he dresses which is
simple but neat so that it makes him look authoritative. The
vocal skills; possessed by KH \Yahya Zainul;MaZarif can be
categorized as good vocals, this can be seen from how he
regulates his intonation when emphasizing the material being
delivered. The researcher hopes that researchers who will
research similar titles can further develop research on topics
that have not been listed regarding the rhetorical style of
preaching.

Keywords: Rhetorical Style, Preaching, Al-Bahjah TV.
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