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ABSTRAK 

Penelitian ini bertujuan untuk merumuskan strategi pengembangan 

ekonomi kreatif berdasarkan prinsip-prinsip ekonomi syariah pada pelaku Usaha 

Mikro, Kecil, dan Menengah (UMKM) di Wahana Tirta Banyu Bening Trosobo. 

Metode penelitian yang digunakan adalah kualitatif deskriptif dengan teknik 

pengumpulan data berupa observasi, wawancara, dan dokumentasi terhadap pelaku 

UMKM serta pihak-pihak terkait, seperti pemerintah desa dan Badan Usaha Milik 

Desa (BUMDes). 

Hasil penelitian menunjukkan bahwa strategi pengembangan ekonomi 

kreatif telah diupayakan secara kolaboratif oleh pemerintah desa, BUMDes, dan 

para pelaku UMKM. Strategi tersebut telah sejalan dengan prinsip-prinsip ekonomi 

syariah, seperti ketuhanan, keadilan, kenabian, pemerintahan dan keuntungan. 

Namun demikian, penelitian ini juga menemukan bahwa program pelatihan dan 

pendampingan yang direncanakan oleh pemerintah desa bersama BUMDes belum 

terlaksana secara optimal. Hal ini menjadi salah satu kendala utama dalam 

mendukung peningkatan kapasitas dan daya saing UMKM secara berkelanjutan. 

Dengan demikian, diperlukan optimalisasi pelaksanaan program pelatihan serta 

penguatan peran semua pihak untuk mewujudkan pengembangan ekonomi kreatif 

yang berlandaskan nilai-nilai syariah secara menyeluruh dan berkelanjutan. 

Saran penulis untuk pelaku UMKM agar terus melakukan inovasi dan lebih 

sering melakukan promosi melalui media sosial agar lebih dikenal oleh masyarakat 

luar desa. Sedangkan untuk pemerintah desa dan BUMDes agar segera 

melaksanakan program pelatihan dan pendampingan bagi para pelaku UMKM 

supaya mereka bisa lebih berkembang dengan pengetahuan baru yang disampaikan 

saat program tersebut. 

Kata Kunci: Strategi Pengembangan, Ekonomi Kreatif, Prinsip Ekonomi Syariah, 

UMKM, Wahana Tirta Banyu Bening 
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ABSTRACT 

This study aims to formulate a creative economy development strategy 

based on sharia economic principles for Micro, Small, and Medium Enterprises 

(MSMEs) in Wahana Tirta Banyu Bening Trosobo.  The research method used is 

qualitative descriptive with data collection techniques in the form of observation, 

interviews, and documentation of MSMEs and related parties, such as the village 

government and Village-Owned Enterprises (BUMDes).  

The results of the study show that the creative economy development 

strategy has been collaboratively attempted by the village government, BUMDes, 

and UMKM actors. The strategy is in line with the principles of sharia economics, 

such as divinity, justice, prophecy, governance and profit. However, this study also 

found that the training and mentoring programs planned by the village government 

together with BUMDes have not been implemented optimally. This is one of the 

main obstacles in supporting the increase in capacity and competitiveness of 

MSMEs in a sustainable manner. Thus, it is necessary to optimize the 

implementation of training programs and strengthen the role of all parties to realize 

the development of a creative economy based on sharia values comprehensively 

and sustainably.  

The author's suggestion for UMKM actors is to continue to innovate and 

promote more often through social media so that they are better known by people 

outside the village. Meanwhile, for the village government and BUMDes to 

immediately implement training and mentoring programs for UMKM actors so that 

they can develop further with the new knowledge delivered during the program. 

Keywords: Development Strategy, Creative Economy, Sharia Economic 

Principles, UMKM, Wahana Tirta Banyu Bening 
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