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ABSTRACT 

 

Puspitasari, Dwi Indah. "India's Nation Branding Efforts Behind the Lifestyle For 

Environment Campaign at the 26th Conference of the Parties",ا State Islamic 

University of Sunan Ampel Surabaya, 2025. 

Global respone to LiFE has shown mixed reception, with developing countries 

welcoming the behavioral-based approach, while developed countries were initially 

skeptical as they considered it less ambitious than systemic transformation. This 

study describes India's Interests in its LiFE Initiative. This study was conducted to 

determine how India's Interests in its initiation of introducing LiFE to the global 

world at the Conference of the Parties 26. This study uses a descriptive qualitative 

method. The data for this study were collected through in-depth analysis through 

literature studies that have been collected from library studies, as well as online data 

searches and other supporting documents. This study examines India's Lifestyle for 

Environment (LiFE) movement within Simon Anholt's nation branding framework 

consisting of strategy, substance, and symbolic action. The results of the study show 

that India uses LiFE as a diplomatic strategy to build an image as a global 

environmental leader. This strategy is realized through a long-term vision based on 

local values, concrete policies in the green sector, and a symbolic launch at COP26 

by PM Modi.  

Keywords: Nation branding, LiFE, India, COP26. 
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ABSTRAK 

 

Puspitasari, Dwi Indah. “Upaya Nation Branding India di Balik Kampanye 

Lifestyle For Environment pada Conference Of The Parties 26” Universitas Islam 

Negeri Sunan Ampel Surabaya, 2025. 

Respon global terhadap LiFE menunjukkan penerimaan beragam, di mana negara 

berkembang menyambut positif pendekatan berbasis perilaku, sementara negara 

maju awalnya skeptis karena menganggapnya kurang ambisius dibanding 

transformasi sistemik. Penelitian ini mendeskripsiskan Kepentingan India dalam 

Inisiasinya pada LiFE. Penelitian ini dilakukan untuk mengetahui bagaimana 

Kepentingan yang dimiliki India atas inisiasinya dalam memperkenalkan LiFE di 

dunia global pada saat Conference of the parties 26. Penelitian ini menggunakan 

metode kualitatif deskriptif. Data penelitian ini dikumpulkan melalui analisis 

mendalam melalui studi literatur yang telah dikumpulkan dari studi pustaka, serta 

penelusuran data daring dan dokumen-dokumen pendukung lainnya, Penelitian ini 

mengkaji gerakan Lifestyle for Environment (LiFE) India dalam kerangka nation 

branding Simon Anholt yang terdiri dari strategi, substansi, dan tindakan simbolik. 

Hasil penelitian menunjukkan bahwa India menggunakan LiFE sebagai strategi 

diplomasi untuk membangun citra sebagai pemimpin lingkungan global. Strategi 

ini diwujudkan melalui visi jangka panjang berbasis nilai lokal, kebijakan konkret 

di sektor hijau, serta peluncuran simbolik di COP26 oleh PM Modi.  

Kata kunci: Nation branding, LiFE, India, COP26. 
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