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ABSTRAK

Penelitian ini menganalisis konstruksi sosial yang terbentuk
dalam pemberitaan kasus kematian diplomat muda Kemlu berinisial
ADP di akun Instagram resmi @detikcom, dengan teori Agenda
Setting Maxwell McCombs dan Donald Shaw. Pemberitaan kasus ini
menimbulkan perdebatan publik mengenai misteri kematian, peran
otoritas, dan implikasi sosial, yang banyak menemukan kontradiksi.
Tujuan penelitian = adalah ~ mengungkap bagaimana postingan
Instagram membentuk opini publik menjadi konstruksi sosial dari
melalui proses eksternalisasi, objektivasi, dan internalisasi realitas
sosial, serta mengintegrasikan nilai-nilai dakwah Islam untuk
mendorong komunikasi yang etis dan transparan.

Metode penelitian menggunakan pendekatan kualitatif
deskriptif terhadap delapan postingan pemberitaan selama periode 9-
29 Juli 2025, termasuk visual, caption, dan komentar publik. Data
dikumpulkan melalui studi dokumen dan dikategorikan berdasarkan
tema utama konstruksi misteri dan spekulasi, peran otoritas dalam
investigasi, implikasi sosial/profesional/psikologis, serta penutupan
dan resolusi narasi.

Hasil analisis menunjukkan bahwa pemberitaan @detikcom
sering memicu spekulasi tanpa verifikasi lanjutan, mempengaruhi
ketidakpercayaan “publik | terhadap; otoritas, dan @ ‘penyampaian
informasi yang hanya menjaga intensitas perhatian publik. Namun, ini
juga peluang untuk dakwah melalui ajakan transparansi dan
solidaritas. Kesimpulan penelitian menekankan perlunya penerapan
tabbayyun, tanggung jawab, dan kritik konstruktif dalam komunikasi
digital untuk mencegah fitnah dan membangun masyarakat yang
berakhlak mulia.

Kata kunci: konstruksi sosial, media sosial instagram, transparansi
informasi.
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ABSTRACT

This study analyzes the social construction formed in the
reporting of the death of a young diplomat from the Ministry of
Foreign Affairs with the initials ADP on the official Instagram account
@detikcom, using Peter L. Berger and Thomas Luckmann's social
construction theory. The reporting of this case sparked public debate
about the mystery of death, the role of authority, and social
implications, which found many contradictions. The purpose of this
study is to reveal how Instagram posts shape public opinion into social
constructs through the processes of externalization, objectification,
and internalization of social reality, as well as integrating Islamic
values to encourage ethical and transparent communication.

The research method uses a descriptive qualitative approach
with content analysis techniques on eight news posts during the period
of July 9-29, 2025, including visuals, captions, and public comments.
Data were collected through document studies and categorized based
on the main themes of mystery and speculation construction, the role
of authority in the investigation, social/professional/psychological
implications, and narrative closure and resolution.

The results of the analysis show that @detikcom's news
coverage often triggers. speculation without further verification,
influencing public distrust of authorities;.and conyeying information
that only maintains the intensity of public attention. However, this is
also an opportunity for preaching through calls for transparency and
solidarity. The conclusion of the study emphasizes the need to apply
tabbayyun, responsibility, and constructive criticism in digital
communication to prevent slander and build a virtuous society.

Keywords: social construction, content analysis, Instagram social
media, information transparency.
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