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ABSTRAK

Ananda Nuzulul Maghfiroh, 04040522108, 2025. Representasi
Keberdayaan Perempuan dalam Iklan LUX edisi I Love Being A
Woman.

Iklan tidak hanya dimanfaatkan sebagai sarana untuk
memperkenalkan produk, tetapi juga memiliki peran penting dalam
membentuk cara pandang masyarakat terhadap berbagai isu sosial,
termasuk tentang perempuan. Penelitian ini bertujuan untuk
memahami makna denotatif, makna konotatif, dan mitos yang
terkandung dalam iklan LUX edisi I Love Being A Woman dalam
merepresentasikan - keberdayaan  perempuan. ~ Penelitian  ini
menggunakan pendekatan kualitatif dengan metode analisis semiotika
Roland Barthes, dengan objek penelitian berupa iklan LUX edisi I
Love Being A Woman. Penyajian data dilakukan melalui pengamatan
terhadap tayangan iklan serta dokumentasi pendukung, kemudian
dianalisis dengan mengidentifikasi penanda, petanda, serta makna
denotatif, makna konotatif, dan mitos.

Hasil penelitian menunjukkan bahwa secara denotatif, iklan
menampilkan gambaran perempuan dalam berbagai aktivitas sehari-
hari yang berkaitan dengan pengalaman menghadapi komentar dan
penilaian sosial. Secara, konotatif, pengalaman tersebut, dimaknai
sebagai bentuk ‘tekanan ‘sosial yang sering dianggap wajar, namun
dapat dihadapi melalui sikap percaya diri, penerimaan diri, dan
kebebasan dalam mengekspresikan jati diri. Sementara itu, pada
tingkat mitos, iklan LUX membangun pemahaman tentang perempuan
masa kini sebagai sosok yang percaya diri, memiliki kontrol, dan
bangga terhadap identitasnya sendiri. Melalui konstruksi makna
tersebut, iklan LUX edisi I Love Being A Woman tidak hanya
berfungsi sebagai media promosi, tetapi juga turut membentuk cara
pandang tentang keberdayaan perempuan dalam kehidupan sosial dan
budaya yang berkembang di masyarakat.

Kata Kunci: Representasi, Keberdayaan Perempuan, Iklan,
Semiotika Roland Barthes.
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ABSTRACT

Ananda Nuzulul Maghfiroh, 04040522108, 2025. The Representation
of Women’s Empowerment in the LUX Advertisement “I Love Being
A Woman.”

Advertising is not only used as a medium to promote products,
but it also plays an important role in shaping public perspectives on
social issues, including women. This study aims to examine the
denotative meaning, connotative meaning, and myths contained in the
LUX advertisement edition I Love Being A Woman in representing
women’s empowerment. This research employs a qualitative approach
using Roland Barthes’ semiotic analysis method, with the object of
study being the LUX advertisement edition I Love Being A Woman.
Data were collected through observation of the advertisement and
supporting documentation, then analyzed by identifying signifiers,
signifieds, as well as denotative meanings, connotative meanings, and
myths.

The findings indicate that at the denotative level, the
advertisement portrays women in various everyday activities related
to their experiences in facing social comments and judgments. At the
connotative level; these experiences are. interpreted as forms of social
pressure that are often normalized, yet can be confronted through self-
confidence, self-acceptance, and !freedom of | self-expression.
Meanwhile, at the level of myth, the LUX advertisement constructs an
image of contemporary women as confident individuals who have
control over themselves and take pride in their own identities. Through
this construction of meaning, the LUX advertisement edition I Love
Being A Woman functions not only as a promotional medium, but also
contributes to shaping perspectives on women’s empowerment within
social life and the cultural context of society.

Keywords: Representation, Women’s Empowerment, Advertising,
Roland Barthes’ Semiotic.
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