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ABSTRAK
Aulia Firdausi Sabila, 04040522112, 2025. “Komunikasi Visual pada
Instagram dalam Proses Branding Pesantren Mahasiswa An-Nur
Surabaya.”

Penelitian ini mengkaji komunikasi visual pada akun
Instagram  @pesmaannur.official dalam membangun branding
Pesantren Mahasiswa An-Nur Surabaya. Tujuan penelitian ini adalah
untuk menganalisis proses branding yang diterapkan melalui
Instagram serta mengkaji makna komunikasi visual berdasarkan
pendekatan semiotika Roland Barthes. Penelitian ini dilatarbelakangi
oleh pemanfaatan Instagram sebagai ruang representasi identitas dan
citra lembaga pendidikan Islam di era digital.

Penelitian ini menggunakan pendekatan kualitatif deskriptif.
Pengumpulan data dilakukan melalui observasi non-partisipatif,
dokumentasi konten Instagram periode April hingga September 2025,
serta wawancara semi-terstruktur dengan pengelola akun Instagram
Pesantren Mahasiswa An-Nur Surabaya. Data dianalisis dengan
mengombinasikan analisis proses branding dan analisis semiotika
Roland Barthes yang meliputi makna denotatif, konotatif, dan mitos.

Hasil penelitian menunjukkan bahwa Instagram digunakan
secara sadar dan terencana sebagai media branding pesantren
mahasiswa melalui perencanaan konten, penentuan target audiens,
serta konsistensiv.identitas visual. ‘Analisis semiotika menunjukkan
bahwa komunikasi visual Instagram membangun makna religius,
humanis, “akademis, dan adaptif terhadap perkembangan zaman.
Instagram juga berperan sebagai media dakwah digital melalui
dakwah bil galam dan bil hal yang disampaikan secara persuasif dan
kontekstual.

Kata Kunci: komunikasi visual, Instagram, branding, pesantren
mahasiswa, semiotika Roland Barthes.
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ABSTRACT
Aulia Firdausi Sabila, 04040522112, 2025. “Visual Communication
on Instagram in the Branding Process of An-Nur Student Islamic
Boarding School Surabaya.”

This study examines visual communication on the Instagram
account @pesmaannur.official in building the branding of An-Nur
Student Islamic Boarding School Surabaya. The purpose of this study
is to analyze the branding process implemented through Instagram and
to examine the meaning of visual communication based on Roland
Barthes’ semiotic approach. This research is motivated by the
increasing use of Instagram as a space for representing identity and
image of Islamic educational institutions in the digital era.

This study employs a descriptive qualitative approach. Data
were collected through non-participant observation, documentation of
Instagram content from April to September 2025, and semi-structured
interviews with the Instagram account administrator of An-Nur
Student Islamic Boarding School Surabaya. Data analysis was
conducted by combining branding process analysis and Roland
Barthes’ semiotic analysis, which includes denotative, connotative,
and mythological meanings.

The results show that Instagram is consciously and
systematically; used as_a branding. medium for. the| stddent Islamic
boarding -school * through * content ‘planning, = target " audience
determination, and visual identity consistency. Semiotic analysis
reveals that Instagram visual communication constructs religious,
humanistic, academic, and adaptive meanings in response to
contemporary developments. Instagram also functions as a medium of
digital da’wah through da 'wah bil galam and da 'wah bil hal, delivered
persuasively and contextually.

Keywords: visual communication, Instagram, branding, student
Islamic boarding school, Roland Barthes’ semiotics.
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