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ABSTRAK

Mochammad Adi Saputra, 04040122102, 2025 Retorika Dakwah KH
Idrus Ramli di Akun Instagram @muhammadidrusramli.

Penelitian ini membahas retorika dakwah KH Idrus Ramli
disampaikan melalui akun Instagram @muhammadidrusramli dengan
menelaah cara penyampaian pesan dakwah dari aspek ethos, logos,
dan pathos sebagaimana dirumuskan dalam teori retorika Aristoteles.
Rumusan masalah penelitian ini diarahkan untuk menjawab
bagaimana bentuk kredibilitas komunikator (ethos), bagaimana
struktur argumentasi dan rasionalitas pesan (logos), serta bagaimana
daya sentuh emosional yang dibangun dalam dakwah digital tersebut
(pathos). Tujuan penelitian ini adalah memahami secara mendalam
pola retorika dakwah yang digunakan dalam merespons persoalan
keagamaan umat di ruang digital.

Penelitian ini menggunakan metode kualitatif deskriptif dengan teknik
observasi dan dokumentasi terhadap konten video dakwah serta
interaksi pada kolom komentar akun Instagram tersebut. Data
dianalisis dengan pendekatan retorika Aristoteles untuk mengungkap
karakter pesan dan strategi komunikasi yang digunakan. Hasil
penelitian menunjukkan bahwa KH Idrus Ramli membangun ethos
melalui otoritas keilmuan dan rujukan kitab klasik, menguatkan logos
dengan argumen. fikih' yang | runtut dan, herbasisi dalil, serta
menghadirkan pathos melalui bahasa yang tegas namun menenangkan
sehingga mendorong dialog dua arah. Kesimpulan penelitian ini
menegaskan bahwa dakwah melalui Instagram mampu menjadi ruang
komunikasi dialogis yang efektif apabila retorika disusun secara
kredibel, rasional, dan emosional. Penelitian ini merekomendasikan
kepada para da’i, kreator, dan para peneliti selanjutnya supaya menjadi
rujukan untuk pengembangan dakwah digital berbasis dialog dan
argumentasi ilmiah agar mampu menjawab tantangan keagamaan
masyarakat kontemporer.

Kata Kunci: retorika dakwah, Instagram, ethos, logos, pathos,
dakwah digital
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ABSTRACT

Mochammad Adi Saputra, 04040122102, 2025 KH Idrus Ramli's
Preaching Rhetoric on the Instagram Account
@muhammadidrusramli.

This study examines the preaching rhetoric of KH Idrus Ramli as
conveyed through the Instagram account @muhammadidrusramli by
analyzing the delivery of da‘wah messages through the dimensions of
ethos, logos, and pathos as conceptualized in Aristotelian rhetorical
theory. The research questions. focus on identifying how the
communicator’s credibility is constructed (ethos), how arguments and
message rationality are organized (logos), and how emotional appeal
is developed within this form of digital da‘wah (pathos). The main
objective of the study is to gain an in-depth. understanding of the
rhetorical patterns employed in addressing religious issues faced by
the Muslim community in digital spaces.

This research adopts a descriptive qualitative approach, utilizing
observation and documentation techniques to examine da‘wah video
content and audience interactions within the Instagram comment
sections. The data are analyzed using the Aristotelian rhetorical
framework to reveal the characteristics of the messages and the
communication strategies applied. The findings indicate that KH Idrus
Ramli establishes ethos through scholarly authority and references to
classical Islamic. texts, ' strengthens “logos ' through' ¢oherent and
evidence-based juridical arguments, and conveys pathos through firm
yet calming language that encourages two-way dialogue. The study
concludes that Instagram can function as an effective dialogical
communication platform for da‘wah when rhetorical elements are
constructed in a credible, rational, and emotionally engaging manner.
This research recommends that preachers, content creators, and future
scholars consider these findings as a reference for developing dialog-
based digital da‘wah grounded in scholarly argumentation to address
contemporary religious challenges.

Keywords: preaching rhetoric, Instagram, ethos, logos, pathos, digital
da‘wah
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