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ABSTRAK

Penelitian ini bertujuan untuk menganalisis preferensi konsumen Muslim terhadap
produk makanan berlabel halal di Kota Surabaya serta faktor-faktor yang memengaruhi
keputusan pembelian. Pesatnya perkembangan industri makanan menjadikan label halal
sebagai aspek penting bagi konsumen Muslim karena berfungsi sebagai jaminan kepatuhan
syariat dan keamanan produk.

Penelitian ini menggunakan pendekatan kualitatif deskriptif dengan metode
penelitian lapangan. Data dikumpulkan melalui wawancara mendalam terhadap 11
konsumen Muslim di Kota Surabaya yang dipilih secara purposive. Teknik analisis data

dilakukan melalui reduksi data, penyajian data, dan penarikan kesimpulan.

Hasil penelitian menunjukkan bahwa label halal merupakan faktor utama dalam
preferensi konsumen Muslim, bahkan lebih dominan dibandingkan harga dan cita rasa.
Faktor lain yang turut memengaruhi keputusan pembelian meliputi kepercayaan terhadap
lembaga sertifikasi halal resmi, serta pengaruh media sosial. Konsumen juga
mempertimbangkan aspek kebersihan dan kejelasan informasi produk.

Penelitian ini merekomendasikan agar pelaku usaha meningkatkan transparansi dan
kepemilikan sertifikasi halal, sementara pemerintah dan lembaga terkait perlu memperkuat
edukasi serta pengawasan produk halal. Optimalisasi media sosial juga diperlukan untuk

mendukung perkembangan industri halal'di Kota Surabaya.

Kata Kunci: Preferensi-Konsumen, Konsumen Muslim; Produk Makanan Halal, Label
Halal, Kota Surabaya



ABSTRACT

This study aims to analyze Muslim consumers’ preferences toward halal-labeled
food products in Surabaya City and the factors influencing their purchasing decisions.
The rapid growth of the food industry has made halal labeling an essential consideration
for Muslim consumers, as it serves as a guarantee of compliance with Islamic law and

product safety.

This research employs a qualitative descriptive approach using field research
methods. Data were collected through in-depth interviews with 11 Muslim consumers in
Surabaya, selected through purposive sampling. Data analysis was conducted through

data reduction, data presentation, and conclusion drawing.

The findings indicate that halal labeling is the primary factor influencing Muslim
consumers’ preferences, even more dominant than price and taste. Other influencing
factors include the level of religiosity, trust in official halal certification bodies, and the
influence of social media. Consumers also consider cleanliness and clarity of product

information in their purchasing decisions.

This study recommends that food business actors enhance transparency and halal
certification compliance, while the government and related institutions strengthen
education and supervision of halal products. Optimizing social media as an educational
and marketing tool is also essential to support the development of the halal industry in

Surabaya.

Keywords: Consumer Preferences, Muslim Consumers, Halal Food Products, Halal
Label, Surabaya City
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