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ABSTRAK

Penelitian ini membahas implementasi Corporate Social Responsibility
(CSR) PT Suparma Tbk dan analisisnya dalam perspektif filantropi Islam sebagai
upaya mendukung sustainabilitas bisnis. CSR merupakan salah satu tanggung
jawab perusahaan kepada masyarakat dan lingkungan yang tidak hanya berorientasi
pada profit. Filantropi Islam dipilih sebagai sudut pandang analisis karena yang
terkandung didalamnya dinilai mampu mendorong terciptanya keadilan sosial serta
pengelolaan sumber daya secara berkelanjutan.

Pendekatan pada penelitian ini menggunakan metode kualitatif deskriptif
dengan teknik pengumpulan data melalui wawancara, observasi, dan dokumentasi
yang berfokus pada pelaksanaan program CSR perusahaan. Tujuan penelitian
adalah untuk mengidentifikasi bentuk dan implementasi program CSR,
menganalisis kesesuaiannya dengan instrumen filantropi Islam, serta mengevaluasi
dampak program terhadap keberlanjutan perusahaan.

Hasil penelitian menunjukkan bahwa PT Suparma Tbk telah melaksanakan
berbagai bentuk CSR pada bidang lingkungan, sosial, dan ekonomi yang apabila
ditinjau dari durasi dampaknya terbagi menjadi tiga yakni Corporate Charity,
Corporate Philantropy dan Corporate Citizenship. Berdasarkan analisis filantropi
Islam, program CSR lebih banyak mencerminkan unsur infak, sedekah, dan wakaf,
sementara unsur zakat belum ditemukan dalam implementasi CSR yang berjalan.
Dampak implementasi CSR yang dijalankan secara signifikan mendukung
sustainabilitas bisnis melalui penguatan aspek people (loyalitas karyawan dan
hubungan harmonis masyarakat), planet (pelestarian ekosistem), dan profit
(peningkatan citra dan mitigasi risiko sosial/operasional).

Penelitian ini diharapkan dapat menjadi rujukan bagi perusahaan dalam
mengembangkan CSR berbasis nilai keislaman dan mendorong kolaborasi dengan
lembaga-lembaga yang menangani program-program agama Islam seperti
BAZNAS dan BWI dalam pengelolaan filantropi Islam yang lebih terarah. Selain
itu, penelitian memberikan kontribusi teoretis dalam pengeqbangan kajian CSR
syariah dan dapat menjadi dasar rekomendasi bagi penelitian' selanjutnya dengan
cakupan yang lebih luas.

Kata Kunci: CSR, Filantropi Islam, Sustainabilitas Bisnis.
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ABSTRACT

This study discusses the implementation of Corporate Social Responsibility
(CSR) at PT Suparma Tbk and its analysis from the perspective of Islamic
philanthropy as an effort to support business sustainability. CSR is a company's
responsibility to society and the environment that is not merely profit-oriented.
Islamic philanthropy was chosen as the analytical viewpoint because the values
contained within it are considered capable of encouraging social justice and
sustainable resource management.

This study employs a descriptive qualitative approach, with data collection
techniques including interviews, observation, and documentation focusing on the
implementation of the company's CSR programs. The purpose of the research is to
identify the forms and implementation of CSR programs, analyze their alignment
with Islamic philanthropy instruments, and evaluate the impact of the programs on
the company's sustainability.

The research results show that PT Suparma Tbk has implemented various
forms of CSR in the environmental, social, and economic fields, which, when
reviewed by the duration of their impact, are divided into three categories:
Corporate Charity, Corporate Philanthropy, and Corporate Citizenship. Based on
the Islamic philanthropy analysis, the CSR programs predominantly reflect the
elements of infak, sedekah, and wakaf, while the element of zakat has not yet been
integrated into the ongoing CSR implementation. The impact of CSR
implementation significantly supports business sustainability by strengthening the
people aspect (employee loyalty and harmonious community relations), planet
aspect (ecosystem preservation), and profit aspect (image enhancement and
social/operational risk mitigation).

This research is expected to serve as a reference for companies in
developing CSR based on Islamic values and encouraging collaboration with
Islamic religious institutions such as BAZNAS and BWI for a more targeted
management of Islamic philanthropy. Furthermore, this study: parovides a theoretical
contribution to the development of‘Sharia CSR studies and can serve as a basis for
recommendations for future research with;a broader scope.

Keywords: CSR, Islamic Philanthropy, Business Sustainability.
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