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ABSTRAK

Perkembangan bisnis retail busana muslim di Indonesia, khususnya di kota
besar seperti Surabaya, mengalami persaingan yang semakin ketat seiring
perubahan perilaku konsumen dan meningkatnya kesadaran terhadap nilai-nilai
syariah. Kondisi tersebut menuntut pelaku usaha retail untuk menerapkan strategi
pemasaran yang tidak hanya efektif secara bisnis, tetapi juga sesuai dengan prinsip
Islam. Penelitian ini bertujuan untuk menganalisis implementasi retail marketing
mix syariah serta perannya dalam upaya meningkatkan penjualan pada Toko Karita
Family Surabaya.

Penelitian ini menggunakan metode kualitatif dengan pendekatan deskriptif.
Pengumpulan data dilakukan melalui observasi, wawancara, dan dokumentasi
dengan informan yang terdiri dari pihak manajemen, karyawan, dan konsumen
Toko Karita Family Surabaya. Data yang diperoleh kemudian dianalisis melalui
tahapan reduksi data, penyajian data, dan penarikan kesimpulan, serta diuji
keabsahannya menggunakan teknik triangulasi.

Hasil penelitian menunjukkan bahwa Toko Karita Family Surabaya telah
mengimplementasikan retail marketing mix syariah yang mencakup tujuh elemen,
yaitu produk (pragmatism), harga (palliation), tempat (patiance, promosi
(pertinence), orang (peer-support), proses (persistent), bukti fisik (pedagogy).
Penerapan elemen-elemen tersebut dilakukan dengan memperhatikan prinsip
kehalalan produk, transparansi dan keadilan harga, pelayanan yang amanah,
promosi yang jujur, serta suasana toko yang nyaman dan sesuai dengan nilai-nilai
Islam. Implementasi retail marketing mix syariah tersebut terbukti berkontribusi
positif dalam meningkatkan kepercayaan, kepuasan, dan loyalitas konsumen, yang
pada akhirnya berdampak pada peningkatan penjualan.

Dengan_demikian, penelitian ini menyimpulkan bahwa penerapan retail
marketing mix 'syariah secara konsisten dapat menjadi strate‘gi yang efektif bagi
retail busana muslim dalam meningkatkan penjualan sekaligus menjaga kepatuhan
terhadap prinsip-prinsip* syariah.” Penelitian - selanjutnya disarankan untuk
memperluas objek dan wilayah kajian, menggunakan metode penelitian yang lebih
beragam, serta mengkaji peran pemasaran digital berbasis syariah sebagai strategi
pendukung pada retail busana muslim.

Kata Kunci: Retail Marketing Mix Syariah, Peningkatan Penjualan, Retail Busana
muslim, Toko Karita Family Surabaya.
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ABSTRACT

The development of the muslim fashion retail business in Indonesia,
particularly in major cities such as Surabaya, has faced increasingly intense
competition due to changes in consumer behavior and growing awareness of sharia
values. This condition requires retail businesses to implement marketing strategies
that are not only effective from a business perspective but also aligned with Islamic
principles. This study aims to analyze the implementation of the sharia-based retail
marketing mix and its role in increasing sales at Toko Karita Family Surabaya.

This study employs a qualitative method with a descriptive approach. Data
were collected through observation, interviews, and documentation involving
informants consisting of management, employees, and consumers of Toko Karita
Family Surabaya. The collected data were analyzed through data reduction, data
presentation, and conclusion drawing, and the validity of the data was tested using
triangulation techniques.

The results indicate that Toko Karita Family Surabaya has implemented a
sharia-based retail marketing mix encompassing seven elements: product
(pragmatism), price (palliation), place (patience), promotion (pertinence), people
(peer-support), process (persistent), physical evidence (pedagogy).. The
implementation of these elements emphasizes product halalness, price transparency
and fairness, trustworthy services, honest promotion, and a comfortable store
environment in accordance with Islamic values. The application of the sharia-based
retail marketing mix has positively contributed to increasing consumer trust,
satisfaction, and loyalty, which ultimately leads to increased sales.

Therefore, this study concludes that the consistent implementation of a
sharia-based retail marketing mix can serve as an effective strategy for muslim
fashion retailers to increase sales while maintaining compliance with sharia
principles. Future research'is recommended to expand the s‘cope of objects and
research areas, employ more diverse research methods,-and examine the role of
sharia-based digital marketing as a supporting strategy for muslim fashion retail.

Keywords: Sharia-Based Retail Marketing Mix, Sales Improvement, Muslim
Fashion Retail, Toko Karita Family Surabaya.
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