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ABSTRAK

Fenomena meningkatnya konsumsi pakaian tArift lokal di kalangan masyarakat
Muslim perkotaan menunjukkan perubahan orientasi konsumsi yang tidak hanya
didorong motif ekonomi, tetapi juga terkait preferensi gaya, aksesibilitas barang, dan
munculnya bentuk kesadaran ekologis. Perkembangan ini penting dikaji karena
berkaitan dengan isu keberlanjutan serta problem limbah tekstil yang dihasilkan
industri fast fashion, sementara pada saat yang sama praktik thrifting memunculkan
perdebatan mengenai aspek higienitas dan potensi risiko kesehatan. Penelitian ini
secara khusus menjawab tiga rumusan masalah, yaitu: (1) tingkat kesadaran
lingkungan konsumen Muslim dalam membeli dan menggunakan pakaian thrift lokal;
(2) wujud nilai magasid al-shari‘ah terutama hifz al-mal, hifz al-nafs, dan hifz al-
bi’ah dalam perilaku konsumsi; dan (3) relevansi konsumsi pakaian thrift sebagai
model konsumsi Islami yang sejalan dengan prinsip circular economy.

Penelitian ini menggunakan pendekatan kualitatif dengan desain fenomenologi,
Penelitian dilaksanakan sebagai penelitian lapangan (field research) di Kota
Surabaya. Data dikumpulkan melalui observasi, wawancara dan dokumentasi.
Informan dipilih dengan purposive sampling. Analisis data menggunakan model
analisis interaktif Miles dan Huberman, yang meliputi reduksi data, penyajian data,
serta penarikan kesimpulan. Keabsahan data dijaga melalui triangulasi sumber,
triangulasi metode, dan member check.

Hasil penelitian menunjukkan bahwa tingkat kesadaran lingkungan konsumen
berada pada tiga spektrum perkembangan: instrumental (motif harga, tren, estetika),
transisional (kesadaran ekologis mulai menjadi pertimbangan sekunder), dan reflektif
(pilihan konsumsi dipahami sebagai sikap anti-mubazir dan ramah lingkungan).
Praktik thrifting mencerminkan nilai hifz al-mal melalui pengeluaran yang hemat dan
efisiensi sumber daya, hifz al-nafs melalui perhatian pada kelayakan serta
pembersihan ulang  barang,  serta  hifz al-bi’ah 'melalui Kontribusi terhadap
pengurangan limbah tekstil dan perpanjangan! siklus pakai. Integrasi antara maqdsid
al-shart ‘ah dan circular economy tampak pada praktik reuse barang dan penguatan
ekosistem sirkular berbasis komunitas lokal. Meskipun demikian, penelitian juga
mencatat sisi negatif thrifiing seperti potensi ketidaklayakan higienis, risiko penyakit
kulit, dan persaingan pasar yang dapat mengganggu industri fesyen lokal jika tidak
diatur dengan baik.

Saran penelitian mendorong sinergi antara pemerintah, pelaku usaha thrift,
komunitas Muslim, dan lembaga pendidikan untuk memperluas kampanye konsumsi
bijak dan pengelolaan limbah tekstil, sehingga praktik ¢hrifting lebih aman, sehat, dan
konstruktif bagi keberlanjutan ekonomi dan ekologi kota.
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ABSTRACT

The increasing consumption of locally sourced thrift clothing among urban
Muslim communities reflects a shift in consumption orientation that is driven not only
by economic motives, but also by lifestyle preferences, product accessibility, and
emerging ecological awareness. This phenomenon is significant because it is closely
linked to sustainability issues and the growing problem of textile waste generated by
the fast fashion industry. At the same time, thrift consumption raises debates
concerning hygiene aspects and potential health risks. This study addresses three main
research questions: (1) the level of environmental awareness among Muslim
consumers in purchasing and using thrift clothing; (2) the manifestation of magasid
al-shari‘ah values, particularly hifz al-mal (protection of wealth), hifz al-nafs
(protection of life), and hifz al-bi’ah (protection of the environment) in consumption
behavior; and (3) the relevance of thrift clothing consumption as a model of Islamic
consumption aligned with the principles of the circular economy.

This research employs a qualitative approach with a phenomenological design
and is conducted as field research in the city of Surabaya. Data were collected through
observation, in-depth interviews, and documentation, with informants selected using
purposive sampling. Data analysis followed the interactive model of Miles and
Huberman, consisting of data reduction, data display, and conclusion drawing. Data
validity was ensured through source triangulation, method triangulation, and member
checking.

The findings indicate that Muslim consumers’ environmental awareness
develops across three spectrums: instrumental (dominated by price, trends, and
aesthetic motives), transitional (where ecological awareness emerges as a secondary
consideration), and reflective (where consumption choices are understood as anti-
waste behavior and environmentally, responsible practices).” Thrift consumption
reflects the value of hifz al-mal through cost efficiency and resource optimization, Aifz
al-nafs through attention to product suitability and post-purchase cleaning practices,
and hifz al-bi’ah through contributions to reducing textile waste and extending
product life cycles. The integration of magasid al-shari‘ah and the circular economy
1s evident in reuse practices and the strengthening of community-based circular
ecosystems. Nevertheless, this study also identifies challenges associated with thrift
consumption, including potential hygiene issues, health risks, and market competition
that may disrupt local fashion industries if not properly regulated.

The study recommends greater synergy among government authorities, thrift
business actors, Muslim communities, and educational institutions to expand
campaigns on responsible consumption and textile waste management, thereby

X



ensuring that thrift practices are safer, healthier, and more constructive for urban
economic and ecological sustainability.
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