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ABSTRAK

Penelitian ini mengkaji implementasi etika bisnis Islam dalam mendukung
keberlanjutan usaha kuliner pada Rumah Makan Pondok Salak Bojonegoro. Latar
belakang penelitian berangkat dari pentingnya penerapan prinsip syariah dalam
praktik bisnis modern, khususnya empat sifat Rasulullah SAW shiddig, amanah,
tabligh, dan fathanah yang diyakini dapat membentuk perilaku usaha yang
berintegritas serta berkelanjutan. Permasalahan utama dalam penelitian ini adalah
bagaimana penerapan etika bisnis Islam dilaksanakan di Rumah Makan Pondok
Salak dan sejauh mana penerapan tersebut berdampak pada keberlanjutan
usahanya.

Penelitian ini menggunakan jenis penelitian kualitatif deskriptif. Data
dikumpulkan melalui wawancara, observasi, dan dokumentasi. Wawancara
dilakukan secara mendalam dengan pemilik, karyawan, konsumen, dan
masyarakat, observasi dilakukan langsung di lokasi penelitian, serta dokumentasi
terkait aktivitas operasional rumah makan. Teknik analisis data meliputi reduksi
data, penyajian data, dan penarikan kesimpulan, serta keabsahan data diuji melalui
triangulasi sumber untuk memastikan objektivitas dan kredibilitas temuan.

Hasil penelitian menunjukkan penerapan etika bisnis Islam tercermin
secara komprehensif pada seluruh proses operasional. Prinsip shiddiq tampak
pada kesesuaian perkataan dengan praktik, seperti penggunaan bahan baku segar
dan keterbukaan informasi, amanah terlihat dari pembagian tugas, pemberian gaji
tepat waktu, dan fasilitas yang disediakan, tabligh diwujudkan melalui
komunikasi yang santun dan transparansi pelayanan, sementara fathanah tampak
dari kecerdasan manajerial dalam mengatur alur kerja dan evaluasi rutin. Dampak
penerapan etika tersebut berpengaruh signifikan terhadap keberlanjutan usaha:
pada profit, meningkatkan kepercayaan dan loyalitas pelanggan, pada people,
menciptakan hubungan harmonis dengan karyawan, konsumen, pemasok, dan
masyarakat, serta pada planet, tampak dari pengelolaan limbah, penghematan
energi, dan penggunaan bahan baku lokal yang ramah lingkungan.

Penelitian ini. menegaskan bahwa penerapan etika bisnis Islam tidak hanya
meningkatkan kualitas layanan dan kepercayaan pelanggan, tetapi juga berperan
sebagai fondasi keberlanjutan jangka panjang bagi usaha kuliner. Berdasarkan
temuan tersebut, disarankan agar pemilik usaha membentuk SOP tertulis, agar
memastikan adanya keberlanjutan praktik ketika usaha berkembang atau terjadi
pergantian karyawan. Penelitian selanjutnya diharapkan dapat memperluas kajian
pada usaha kuliner lain untuk memperkaya literatur terkait hubungan etika bisnis
Islam dan keberlanjutan usaha di berbagai konteks.

Kata kunci: etika bisnis Islam, keberlanjutan usaha, usaha kuliner
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ABSTRACT

This study examines the implementation of Islamic business ethics in
supporting the sustainability of a culinary business at Pondok Salak Restaurant,
Bojonegoro. The research is motivated by the importance of applying sharia
principles in modern business practices, particularly the four attributes of the
Prophet Muhammad (SAW) shiddiq (honesty), amanah (trustworthiness), tabligh
(transparency), and fathanah (wisdom) which are believed to shape ethical and
sustainable business behavior. The main issue addressed in this study is how
Islamic business ethics are implemented at Pondok Salak Restaurant and the
extent to which their application contributes to business sustainability.

This study employs a descriptive qualitative research design. Data were
collected through interviews, observations, and documentation. In-depth
interviews were conducted with the owner, employees, consumers, and
community members; observations were carried out directly at the research site;
and documentation was obtained from operational activities of the restaurant. Data
analysis techniques included data reduction, data display, and conclusion drawing,
while data validity was ensured through source triangulation to maintain the
objectivity and credibility of the findings.

The findings indicate that the implementation of Islamic business ethics is
comprehensively reflected throughout all operational processes. The principle of
shiddiq is evident in the consistency between statements and practices, such as the
use of fresh raw materials and transparent information disclosure. Amanah is
reflected in task distribution, timely wage payments, and the provision of adequate
facilities. Tabligh is manifested through polite communication and service
transparency, while fathanah is demonstrated through managerial intelligence in
organizing workflows and conducting regular evaluations. The implementation of
these ethical principles has a significant impact on business sustainability: in
terms of profit, it enhances customer trust and loyalty; in terms of people, it
fosters harmonious relationships with. employees, consumers, suppliers, and the
surrounding 'community®; and in. terms ‘of planet; it 'is 'reflected in waste
management, energy efficiency, and the use of environmentally friendly local raw
materials.

This study confirms that the implementation of Islamic business ethics not
only improves service quality and customer trust but also serves as a foundation
for the long-term sustainability of culinary businesses. Based on these findings, it
is recommended that business owners establish written standard operating
procedures (SOPs) to ensure the continuity of ethical practices as the business
grows or when employee turnover occurs. Future research is expected to expand
the scope of study to other culinary businesses in order to enrich the literature on
the relationship between Islamic business ethics and business sustainability across
various contexts.

Keywords: Islamic business ethics, business sustainability, culinary business
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