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ABSTRAK 

Fitriani Wijaya Putri, 2025. Penguatan Industri Halal Melalui Sustainable Fashion 

Berbasis Green Dynamic Capability (Studi Kasus pada PT Batik Tulis Sidomulyo). 

Industri halal fesyen di Indonesia memiliki potensi besar untuk berkembang, namun 

masih menghadapi tantangan dalam penerapan prinsip keberlanjutan seperti pada aspek 

produksi dan manajemen rantai pasok. Tren sustainable fashion menuntut pelaku usaha untuk 

tidak hanya menghasilkan produk halal, tetapi juga memastikan proses yang etis, ramah 

lingkungan, dan berkeadilan sosial. Green Dynamic Capability (GDC) menjadi kerangka 

strategis yang mampu mengintegrasikan inovasi hijau dengan nilai-nilai Islam dalam industri 

halal. Penelitian ini bertujuan menjawab rumusan masalah terkait penerapan prinsip sustainable 

fashion di PT Batik Tulis Sidomulyo, implementasi GDC sebagai strategi inovasi berkelanjutan, 

serta implikasinya terhadap penguatan industri halal. 

Teori yang digunakan adalah industri halal, sustainable fashion atau fesyen 

berkelanjutan dan Green Dynamic Capability (GDC) dengan enam indikator, diantarannya: 

sensing, seizing, transforming, integration, reconfiguration, dan environmental insight. 

Penelitian ini menggunakan pendekatan kualitatif deskriptif dengan metode studi kasus. Data 

diperoleh melalui wawancara mendalam, observasi lapangan, dan analisis dokumen. 

Hasil penelitian menunjukkan tiga temuan utama: pertama, PT Batik Tulis Sidomulyo 

efektif pada sensing dan seizing, terbukti dari kemampuan mendeteksi peluang pasar hijau dan 

memanfaatkan bahan lokal serta pewarna nabati; kedua, praktik produksi telah 

mengintegrasikan nilai keberlanjutan dan keislaman melalui penggunaan bahan alami, 

pengelolaan limbah terukur, dan prosedur produksi yang memenuhi prinsip etis; ketiga, 

transforming dan digitalisasi pemasaran masih lemah sehingga membatasi skala pasar dan 

inovasi desain. Penelitian ini menyimpulkan bahwa GDC memperkuat implementasi halalan 

thayyiban dalam model bisnis fesyen berkelanjutan, namun memerlukan intervensi pada 

transformasi digital dan kapasitas inovasi untuk meningkatkan dampak ekonomi dan akses 

pasar internasional. 

Kata Kunci: Industri Halal, Sustainable Fashion, Green Dynamic Capability (GDC), Modest 

Fashion. 
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ABSTRACT 

Fitriani Wijaya Putri, 2025. Strengthening the Halal Industry Through Sustainable Fashion 

Based on Green Dynamic Capability (Case Study at PT Batik Tulis Sidomulyo). 

The halal fashion industry in Indonesia has great potential for growth, but still faces 

challenges in implementing sustainability principles in areas such as production and supply 

chain management. The sustainable fashion trend requires businesses to not only produce halal 

products, but also ensure ethical, environmentally friendly, and socially equitable processes. 

Green Dynamic Capability (GDC) is a strategic framework that can integrate green innovation 

with Islamic values in the halal industry. This study aims to answer questions related to the 

application of sustainable fashion principles at PT Batik Tulis Sidomulyo, the implementation 

of GDC as a sustainable innovation strategy, and its implications for strengthening the halal 

industry. 

The theories used are the halal industry, sustainable fashion, and Green Dynamic 

Capability (GDC) with six indicators, including sensing, seizing, transforming, integration, 

reconfiguration, and environmental insight. This study uses a descriptive qualitative approach 

with a case study method. Data were obtained through in-depth interviews, field observations, 

and document analysis. 

The results of the study show three main findings: first, PT Batik Tulis Sidomulyo is 

effective in sensing and seizing, as evidenced by its ability to detect green market opportunities 

and utilize local materials and vegetable dyes; Second, production practices have integrated 

sustainability and Islamic values through the use of natural materials, measured waste 

management, and production procedures that comply with ethical principles. Third, marketing 

transformation and digitization remain weak, limiting market scale and design innovation. This 

study concludes that GDC strengthens the implementation of halalan thayyiban in sustainable 

fashion business models, but requires intervention in digital transformation and innovation 

capacity to increase economic impact and international market access. 

Keywords: Halal Industry, Sustainable Fashion, Green Dynamic Capability (GDC), Modest 

Fashion.  
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