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ABSTRAK

Lailatul Khoirun Nisak, NIM 04010522016, 2025, Personal Selling
dan Word of Mouth sebagai Strategi Komunikasi Pemasaran UMKM
Tas Anyaman (Petasan).

Penelitian ini dilakukan berdasarkan rumusan masalah berikut:
(1) Bagaimana pengalaman UMKM Petasan dalam menerapkan
Personal Selling dan Word of Mouth sebagai strategi komunikasi
pemasaran?; (2) Apa saja faktor yang mendukung keberhasilan
Personal Selling dan Word of Mouth pada UMKM? Penelitian ini
menggunakan metode deskriptif kualitatif dengan jenis penelitian studi
kasus. Penelitian ini menggunakan Teknik pengumpulan data melalui
observasi, wawancara mendalam, dan dokumentasi. Hasil penelitian
menunjukkan bahwa Personal Selling diterapkan melalui interaksi
langsung antara pengrajin dan konsumen, baik di rumah produksi,
kantor UMKM, maupun pada stand mingguan di Simpang Lima Gumul
(SLG). Pengrajin memberikan pelayanan ramah, penjelasan detail, serta
mengajak konsumen melihat langsung produk sehingga membangun
kepercayaan yang selanjutnya memicu Word of Mouth secara alami.
WOM berkembang pesat karena rekomendasi konsumen kepada
keluarga, tetangga, rekan kerja, hingga luar daerah.. Keberhasilan dua
strategi tersebut diperkuat oleh kualitas produk yang  konsisten,
pelayanan ramah, lingkungan sosial desa yang suportif, ‘dukungan
pemerintah desa, inovasi produk, dan lokasi pemasaran strategis di
SLG.

Kata Kunci: Personal Selling, Word of Mouth, Komunikasi
Pemasaran, UMKM Petasan.IMC



ABSTRACT

Lailatul Khoirun Nisak, NIM 04010522016, 2025. Personal Selling
and Word of Mouth as Marketing Communication Strategies of Petasan
Woven Bag UMKM.

This study was conducted based on the following research
questions: (1) How does UMKM Petasan implement Personal Selling
and Word of Mouth as marketing communication strategies?; and (2)
What factors support the effectiveness of Personal Selling and Word of
Mouth in UMKM Petasan? This research employed a qualitative
descriptive method through observation, in-depth interviews, and
documentation. The findings show that Personal Selling is
implemented through direct interaction between artisans and
consumers, whether at the production house, the UMKM office, or at
the weekly stand located at Simpang Lima Gumul (SLG). The artisans
provide friendly service, detailed explanations, and opportunities for
consumers to see and assess the products directly, which builds trust
and subsequently triggers natural Word of Mouth. WOM grows rapidly
as satisfied consumers recommend Petasan products to family
members, neighbors, coworkers, and even individuals from outside the
region. The effectiveness of these two strategies is jstrengthened by
consistent product quality, hospitable service, a supportive social
environment within the village, assistance fromthe village government,
continuous product innovation, and the strategic marketing location at
SLG.

Keywords: Personal Selling, Word of Mouth, Marketing
Communication, UMKM Petasan, IMC.
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