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ABSTRAK 

Nilai perusahaan sektor Consumer Non-Cyclicals mengalami fluktuasi indeks 

harga saham dari 1.832,11 pada 2020 menjadi 809,13 pada 2024. Perubahan ini tidak 

hanya dipengaruhi faktor finansial, tetapi juga meningkatnya isu lingkungan dan 

keberlanjutan yang ditandai kenaikan limbah cair industri Indonesia dari 57.629,14 ton 

pada 2020 menjadi 66.179,79 ton pada 2024. Kondisi tersebut mendorong stakeholder 

lebih selektif dalam menilai keberlanjutan perusahaan, sehingga green innovation, 

environmental management accounting (EMA), serta diversitas gender dewan direksi 

menjadi faktor penting dalam peningkatan nilai perusahaan.  

Penelitian ini bertujuan menganalisis pengaruh green innovation, EMA, dan 

diversitas gender dewan direksi terhadap nilai perusahaan pada sektor Consumer Non-

Cyclicals yang terdaftar di Bursa Efek Indonesia Tahun 2020-2024. Penelitian ini 

menggunakan pendekatan kuantitatif dengan jenis explanatory research pada 61 

perusahaan sampel yang dipilih melalui purposive sampling dari total 131 perusahaan. 

Green innovation diukur melalui indikator teknologi, bahan, kemasan, dan komponen 

ramah lingkungan. EMA diukur berdasarkan indikator IFAC. Diversitas gender dewan 

direksi diukur menggunakan variabel dummy. Nilai perusahaan diproksikan dengan 

Tobin’sQ. Analasis data menggunakan regresi data panel dengan bantuan software 

Eviews 12. 

Hasil penelitian menunjukkan bahwa green innovation, EMA, dan diversitas 

gender dewan direksi berpengaruh positif terhadap nilai perusahaan. Hal ini 

ditunjukkan oleh nilai signifikansi dimana green innovation (p=0.0038), EMA 

(p=0.0134), dan diversitas gender dewan direksi (p=0.0002). Penerapan inovasi hijau, 

pengelolaan biaya lingkungan yang efektif, serta keberagaman gender dewan direksi 

berperan penting dalam meningkatkan nilai perusahaan. 

Direkomendasikan bagi perusahaan untuk memperkuat penerapan inovasi hijau 

dan environmental management accounting serta mendorong diversitas gender dewan 

direksi guna mendukung pengambilan keputusan keberlanjutan dan peningkatan nilai 

perusahaan. 

 

Kata kunci: green innovation, EMA, diversitas gender, nilai perusahaan  
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ABSTRACT 

The value of companies in the Consumer Non-Cyclicals sector experienced 

fluctuations in the stock price index from 1,832.11 in 2020 to 809.13 in 2024. This 

change was not only influenced by financial factors, but also by increasing 

environmental and sustainability issues, as indicated by the increase in Indonesia's 

industrial liquid waste from 57,629.14 tons in 2020 to 66,179.79 tons in 2024. These 

conditions have encouraged stakeholders to be more selective in assessing corporate 

sustainability, making green innovation, environmental management accounting 

(EMA), and gender diversity on the board of directors important factors in increasing 

company value.  

This study aims to analyze the effect of green innovation, EMA, and gender 

diversity in the board of directors on company value in the Consumer Non-Cyclicals 

sector listed on the Indonesia Stock Exchange from 2020 to 2024. This study uses a 

quantitative approach with explanatory research on 61 sample companies selected 

through purposive sampling from a total of 131 companies. Green innovation is 

measured through indicators of environmentally friendly technology, materials, 

packaging, and components. EMA is measured based on IFAC indicators. Gender 

diversity on the board of directors is measured using a dummy variable. Company value 

is proxied by Tobin's Q. Data analysis uses panel data regression with the help of 

Eviews 12 software. 

The results show that green innovation, EMA, and gender diversity on the board 

of directors have a positive effect on company value. This is indicated by the 

significance values where green innovation (p=0.0038), EMA (p=0.0134), and gender 

diversity on the board of directors (p=0.0002). The implementation of green 

innovation, effective environmental cost management, and gender diversity in the 

board of directors play an important role in increasing company value. 

It is recommended that companies strengthen the implementation of green 

innovation and environmental management accounting and encourage gender diversity 

in the board of directors to support sustainable decision-making and increase company 

value. 

 

Keywords: green innovation, EMA, gender diversity, firm value. 
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