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  ABSTRACT 

Inayah K, 2025. Representation of Women on the @musuhwanita TikTok Account: 

A Sara Mills Critical Discourse Analysis: Indonesian Literature Study 

Program, Faculty of Adab and Humanities, UIN Sunan Ampel Surabaya. 

Advisor: (I) Dr. Siti Rumilah, S.Pd, M.Pd. 

This study examines how women are represented in the video content of the 

TikTok account @musuhwanita. These videos are understood not merely as 

entertainment, but as discourse that shapes public perception through evaluative 

statements and moral judgments about women. This study addresses two questions: 

how women are positioned in the text (as subjects or objects) and how the audience 

is directed to take a certain stance through the positioning of the reader. The aim is 

to identify the dominant patterns that construct representations of women in 

selected videos and their comment sections. 

This study uses a qualitative descriptive design and applies Sara Mills' 

Critical Discourse Analysis, specifically subject-object positioning and reader 

positioning. Data was collected through documentation and observation techniques 

of creators' statements and audience comments. Analysis was conducted repeatedly 

through sorting and condensing relevant segments, compiling them into analysis 

tables, and drawing conclusions with data rechecking. 

The results of the study show a consistent pattern, with male creators 

appearing as the authority figures, while women are made the objects of judgment, 

jokes, and control. Women's bodies, clothing, and expressions are used as the main 

basis for determining appropriateness and are interpreted from the creators' point of 

view, without any direct space for women to refute or defend themselves. The 

positioning of readers often encourages the audience to agree with these 

assessments, making gender bias seem normal in the digital space. Women in the 

@musuhwanita account are represented as deserving of being belittled from a male 

perspective. 

Keywords: Sara Mills CDA; women’s representation, TikTok. 
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ABSTRAK 

Inayah K, 2025. Representasi Perempuan dalam Akun @musuhwanita: Analisis 

Wacana Kritis Sara Mills: Prodi Sastra Indonesia, Fakultas Adab dan 

Humaniora UIN Sunan Ampel Surabaya. Pembimbing (I) Dr. Siti Rumilah, 

S.Pd, M.Pd. 

Penelitian ini mengkaji bagaimana perempuan direpresentasikan dalam 

konten video akun TikTok @musuhwanita. Video-video tersebut dipahami bukan 

sekadar hiburan, melainkan wacana yang membentuk persepsi publik melalui 

tuturan evaluatif dan penghakiman moral tentang perempuan. Penelitian ini 

membahas dua pertanyaan: bagaimana perempuan diposisikan dalam teks (sebagai 

subjek atau objek) dan bagaimana audiens diarahkan mengambil sikap tertentu 

melalui pemosisian pembaca. Tujuannya adalah mengidentifikasi pola dominan 

yang membangun representasi perempuan pada video terpilih beserta kolom 

komentarnya. 

Penelitian ini menggunakan desain deskriptif kualitatif dan menerapkan 

Analisis Wacana Kritis Sara Mills, khususnya pemosisian subjek-objek dan 

pemosisian pembaca. Data dikumpulkan melalui dokumentasi serta teknik simak-

catat terhadap ujaran kreator dan komentar audiens. Analisis dilakukan secara 

berulang melalui pemilahan dan pemadatan segmen yang relevan, penyusunan 

dalam tabel analisis, serta penarikan kesimpulan dengan pengecekan ulang pada 

data. 

Hasil penelitian menunjukkan pola yang konsisten, kreator laki-laki tampil 

sebagai pihak yang berwenang menilai, sedangkan perempuan dijadikan objek 

penilaian, guyonan, dan kontrol. Tubuh, busana, dan ekspresi perempuan dijadikan 

dasar utama penentuan kepantasan, dan ditafsirkan dari sudut pandang kreator tanpa 

ruang langsung bagi perempuan untuk membantah atau membela diri. Pemosisian 

pembaca kerap mendorong audiens menyetujui penilaian tersebut, sehingga bias 

gender terasa wajar di ruang digital. Perempuan dalam akun @musuhwanita 

direpresentasikan sebagai pihak yang pantas direndahkan melalui sudut pandang 

laki-laki. 

Kata kunci: AWK Sara Mills, representasi perempuan, Tiktok 
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