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ABSTRAK

Fenomena sound horeg sebagai bentuk hiburan populer di Jawa Timur telah
memunculkan dinamika sosial yang kompleks, khususnya setelah Majelis Ulama
Indonesia (MUI) Jawa Timur mengeluarkan fatwa haram terhadap praktik tersebut.
Fatwa ini tidak hanya berfungsi sebagai keputusan hukum keagamaan, tetapi juga
sebagai pesan komunikasi publik yang memicu beragam persepsi, sikap, dan respons
sosial di tengah masyarakat. Penelitian ini bertujuan untuk menganalisis dan
menemukan strategi komunikasi publik MUI Jawa Timur dalam mengomunikasikan
fatwa hukum sound horeg serta mengetahui persepsi masyarakat terhadap fatwa
haram sound horeg..

Penelitian ini menggunakan pendekatan kualitatif dengan pendekatan
interpretif. Data dikumpulkan melalui wawancara mendalam, observasi, dan studi
dokumentasi terhadap masyarakat terdampak dan komunitas sound horeg di beberapa
wilayah di Jawa Timur. Analisis data dilakukan secara tematik dengan menggunakan
kerangka teori persepsi sosial, konsep otoritas simbolik, ambivalensi sikap, serta teori
Elaboration Likelihood Model (ELM) dan Persepsi untuk memahami proses
pemaknaan dan penerimaan pesan fatwa.

Hasil penelitian menunjukkan bahwa komunikasi publik MUI Jawa Timur
terkait fatwa haram Sound Horeg dilakukan melalui strategi bertahap dan multikanal,
dengan menekankan pendekatan normatif-keagamaan yang dipadukan dengan
pertimbangan sosial. Pesan fatwa dibingkai dalam narasi kemaslahatan, ketertiban
sosial, dan pencegahan mudarat. Namun, perbedaan karakteristik audiens
memengaruhi persepsi publik. Sebagian masyarakat menerima fatwa sebagai
pedoman moral, sementara komunitas Sound Horeg menunjukkan persepsi beragam,
mulai dari penerimaan bersyarat hingga penolakan, terutama karena kekhawatiran
dampak ekonomi dan identitas budaya. Temuan ini menunjukkan bahwa efektivitas
komunikasi fatwa dipengaruhi oleh kesesuaian pesan, media, dan tlngkat keterlibatan
dialogis antara komunikator dan khalayak.

Penelitian ini menegaskan bahwa, strategi komunikasi publik. MUI Jawa
Timur dalam menyampaikan fatwa“haram 'sound horeg telah dilaksanakan secara
sistematis, sah secara kelembagaan, dan sesuai dengan mandat keulamaan. Perbedaan
respons masyarakat tidak menunjukkan kegagalan komunikasi, melainkan
mencerminkan variasi jalur pemrosesan pesan sebagaimana dijelaskan dalam
Elaboration Likelihood Model (ELM). Persepsi masyarakat terhadap fatwa terbentuk
secara kontekstual melalui pengalaman sosial, kepentingan praktis, dan tingkat
keterikatan religius, sehingga fatwa tidak hanya dipahami sebagai keputusan teologis,
tetapi juga sebagai pesan publik yang dinegosiasikan dalam ruang sosial dan budaya
masyarakat.

Kata kunci: komunikasi publik, persepsi sosial, fatwa MUI, sound horeg.
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ABSTRACT

The phenomenon of sound horeg as a popular form of entertainment in East
Java has given rise to complex social dynamics, particularly after the East Java
Indonesian Ulema Council (MUI) issued a fatwa declaring the practice haram. This
fatwa serves not only as a religious legal ruling but also as a public communication
message that triggers diverse perceptions, attitudes, and social responses within the
community. This study aims to analyze and identify the East Java MUI's public
communication strategy in communicating the legal fatwa on sound horeg and to
understand public perceptions of the fatwa.

This study employed a qualitative, interpretive approach. Data were collected
through in-depth interviews, observations, and documentation studies of affected
communities and sound horeg communities in several areas in East Java. Data analysis
was conducted thematically using a theoretical framework of social perception, the
concepts of symbolic authority, attitudinal ambivalence, and the Elaboration
Likelihood Model (ELM) and Perception theories to understand the process of
interpreting and accepting the fatwa's message.

The results of this study indicate that the East Java MUI's public
communication regarding the fatwa prohibiting Sound Horeg was conducted through
a phased and multi-channel strategy, emphasizing a normative-religious approach
combined with social considerations. The fatwa's message was framed within a
narrative of public welfare, social order, and harm prevention. However, differences
in audience characteristics influenced public perception. Some accepted the fatwa as
a moral guideline, while the Sound Horeg community demonstrated diverse
perceptions, ranging from conditional acceptance to rejection, primarily due to
concerns about economic impact and cultural identity. These findings suggest that the
effectiveness of fatwa communication is influenced by the appropriateness of the
message, the medium,  and the, level wof dialogical ‘engagement. between the
communicator and the audience.

This study confirms that the East Java MUI's public communication strategy
in issuing the fatwa on the prohibition of sound horeg has been implemented
systematically, institutionally legitimate, and in accordance with the mandate of the
ulama. Differences in public response do not indicate a communication failure, but
rather reflect variations in message processing pathways as explained in the
Elaboration Likelihood Model (ELM). Public perception of the fatwa is formed
contextually through social experiences, practical interests, and levels of religious
attachment, so that the fatwa is not only understood as a theological decision, but also
as a public message negotiated within the social and cultural space of society.

Keywords: public communication, social perception, MUI fatwas, sound horeg.
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